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BACHELOR OF COMMERCE
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PROGRAMME OBJECTIVES:

1.

To provide students with a sound foundation in the fundamentals of commerce leading to
application.

2. To help students to acquire conceptual knowledge of accounting and to impart skill for recording
various kinds of business transactions.

3. To promote student awareness of the life-long learning and to introduce them to professional
ethics and codes of professional practice

4. To provide opportunity for students to gain exposure in theoretical and practical exposure in
multidisciplinary areas.

5. To develop the ability among students for self-learning and soft skills to react aptly in different
situations.
Specifically the objectives of the B.Com Programme are:

1. To develop skills in students for new areas of finance and commerce.

2. To stimulate in students an interest in research and initiate them into methodologies of research.

3. To foster thinking minds that are sensitive to societal needs and issues thus making them good
human beings and responsible members of the society.

PROGRAMME OUTCOME:

After successful completion of the Programme, an individual will be able:

1.
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Develop the skills like effective communication, decision making and problem solving in day to
day business.

Demonstrate relevancy of foundational and theoretical knowledge of their academic major and to
gain practical exposure.

Demonstrate ethical and value-based leadership ability.

Define and analyze regional, national, global economic, legal, and ethical aspects of business.
Integrate others in the achievement of organizational goals, contributing effectively to a team
environment.

Demonstrate work ethics for the good of others and translate into a good citizen.

Demonstrate responsibility towards environment and the society.
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B.COM
Semester 1

‘1 Type of | Paper Marks *
Name of Course | C);lerse Co':le Course Name LlTtle Credit CcCA | ESE  Marks
B.Com
101A - Organisation
) MJC-1
Major Course-1 |
1 5 1 0 6 30 70 100
“ B.Com
} 101B | Business Statistics
| B.Com e R
% 102A Communication
Minor Course-1 i MIC-1 3 1 0 30 70 160
?('ggm Fundamentals of 4
1 Business Analytics |
R i
B.Com . |
Minor Course-2 | MIC-2 | 103 ,\G,,';enea"gg”;;krﬁt'”g S A o B B
\
Multidisciplinary B.Com Introduction to |
Course-1 104 | 3 1 0 30 70 100
MDC-1 | Application 4
S I | S
|
Ability Theory | AEC-1 1,010 15 3B
- Enhancement Enhancement ‘ 100
' Course-1 . >
: Practical | AEC-1-P 0 0 5 15 35
Skill
Enhancement’ SEC-1 20101017 | FirstAidandBasic | , | o | 2 30 70 100
Course-1 3
Total 1704 | 4| 23 180 | 420 600
/"//’
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B.COM

SEMESTER-II

!

\ E | Marks
, —_— Typeof | Paper ! " Credi | cC |
hE fC S | ‘our ‘ ‘
ame of Course | Course Code Course Name LT e ¢ A ESE  Marks
‘ | !
—1 —_— R . |
‘ B.Com- Business I
Major Course-2 MIC-2 201A Mienggement |
B.Com- . . — ' 5 0 0 5 30 70 100
l 201B Financial Accounting
- B.Com. | Essentialsof E- | | | i
202A Commerce 5
Minor Course-3 MIC-3 B o 301 0 ’ I\ 30 70 100
o Business Economi 4
2028 ness Economics \ |
i ) B.Com- 0 } .‘ 10;
Minor Course-4 MIC-4 203 Talent Management 3 1 4 1 30 70
“Multidisciplina | 7
isciplmary B.Com- Advertisin, T 30 70
Course-2 & 301 0 ~ | 100
_ MDC-2 | 204 Management 4
_ | Il ui
Ability i ' | |
= E"‘“f"ceme“t AEC-2 | AEC22 Environmental 2 0| 0 , | 30 ‘ 70 100
| Course-2. Science . ‘
| |
' Skill Enhancement ‘
i Food, Nutrition and 0 30 ‘ 70 |
‘{ Course-2 SEC-2 7020201 Hygierie 2 1 3 | | 100
| |
' Total 84 " 22 180 a0 600
I 1




B.COM

SEMESTER-III

S N rj : I { [ Marks
; ype of | Paper — o ’ i Mark
Name of Course Course | Code Course Name ‘ L p J Credit CCA ESE arks
| B.Com- Company La‘vfjﬂﬁwi I 7
pk 301A J |
Major Course-3 MIC-3 \ ’ [ 6 30 70
B.Com- Cost Accounting ’ o L
‘ 3018 |
| ' J f | I I
Business ‘ ] ] J ‘
B.Com- Regulatory [ |
: 302A Framework | '
Major Course-4 = MJC-4 ‘ 3| 0 4 30 70 100
i. B.Com- Inventory }
; 302B Management J \ .
S = | | |
j 8com. | Business Data " l .
- ‘ 303A Mining ‘ [
| Minor Course- | 3 0 30 20 100
s 'MIC5 [ gcom- | Soft Skill and | i
: 4 |
{ 3038 Development l 1
‘ |
Multidisciplina ( {
\ .Com- | _ .
(ry Course-3 | Mpc-3 :oiom | Buisiness Law ’ ° 4 ¥ ! 0 .
| ] | ] |
" Ability | | l
| Iy : | [
| Enhancement AEC-3 | Disaster Risk 1 ” 30 70 100
' Course-3 | AEC-3 ’ Management 2 ‘
i - 1 L
Skill ' Human Values
Enhancement | SEC-3 | ;o000 and 2 0 X 30 0 100
' Course-3 | Environmental 3 |
| f ' Studies !
p—
TOTAL 23 180 420 600




B.COM
SEMESTER-1V

: Type of | } ‘ . | . Marks
Name of Course Course Paper Code | Course Name N 1‘ " ‘ Crodit [ CCA | €SE | Marks
|
B.Com- rch'e'Ta?L'éw and || |
- ccounts \
Major Course-5 MAEESS 401A 1 \ .
5
B.Com- Fundamentals of 5 0 o | . 70 100
401B Marketing !
. —— 1
B.Com- Fundamental of ‘
3 ‘ 402 Entrepr hi [
Major Course-6 | MIC-6 a " ep-eneurs L !
‘ B.Com- Organisational 5 0 o | 5 30 70 100
4028 Behaviour
] B.Com- Investment Analysis& “ , .ﬁi T
‘ 403A Portfolio Management - 100
Major Course-7 1 MIC-7 | B.Com- 5 0 0 30 70
403B Banking and Insurance 5
|
J— | —
| icati ?
| B.Com- Computer Application \
‘ Analysis with Excel & |
| 404A SPSS . o | 100
inor - - - . ‘ 7
| Minor Course-6 | MIC-6 e Business Ethics and 4 0 0 4 0
404B Governance
CAbility - ’ | B
| Enhancement NCC/NSS/MOOC* 2 0 0 30 | 70 100
| Course-4 AEC-4 AEC-4 5 ; ‘
’fTOTAL - | 21 150 @ 350 500

* Business Environment (B.Com 405) may be opted in place of AEC-4 in CDOE

P
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B.COM
SEMESTER-V

7 Ty We of ] ‘ l - | ‘ Maria Mark
Name of Course C‘oII:rsc ' Paper Code | Course Name L| T P | Credit | CCA ESE .
B.Com- /C\m‘poratl.e
. JC- ccounting
Major Course-8 MIC-3 S01A |
: . _ — 15 0 0 5 30 70 100
B.Com- Goods and w ‘
5018 Services Tax ‘
B.Com- Business Finance
502A
Major Course- MIC-9 inci 1
ajor Course-9 I Prmc_1ples and 51 0 0 s 30 70 00
Practices of
502B
Insurance
I | E—
B.Com- lndus_tnal |
Relations & [
. ABA Labour Laws 100
Major Course-10 MIC-10 R —1 4 0 0 30 70
B.Com- Company 4
503B Accounts !
_ B.Com- Personal Selling | -
504A and Salesmanship
. Monetary Theory
' Minor Course-7 MIC-7 B.Com- L. 4 | 0 0 30 70 100
‘ and Banking in 4
‘ 504B .
India
‘ o ) IS S S N —
| Summer Training  pg B.Com-505 | Internship** 0ol 0| 12 6 30 70 100
|
' Total 16| 0 | 8 | 24 | 150 | 350 | 500

#% Training and Development (B.Com- 506) may be opted in place of Internship in CDOE

Dean, Facy
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B.COM
SEMESTER-VI
I I N [ = -
Name of Course Type of I Cod | ; l U rndis | bl Mark
! : Course | @ "perCode Course Name Lo p Credit ' CCA ESE arks
— - — S * 4
B.Com-601A Accounting for Manager | |
Major Course-11 MIC-T — |
5.0 0 s 3070 g
B.Com-601B | A, diti ng \
||
B.Com-G024 | Financial Market !
i
Major Course-12 o 1 s 0 0 5 30 70 100
B.Com-602B | Hyman Resource
Management ‘
_ﬂ__*#_+__#ﬁ_L4#__r4» R
Business Ethics and |
B.Com-603A | Corporate Governance {
|
. e e ale 1 | 100
- Major Course-13 | 11013 gomm;r‘uca]t)lon ?klu amti 510 ’ 0 5 3 70 |
B.Com-6038 | FErson ity Developmen | | ;
o .
— I A I
| Corporate Financial l i‘ 1
B.Com-604A | Restructuring | 1’
M - 4 0 |0 ' 30 70 | 100
 Minor Course-8 MIC-8 Social Responsibility & 4 l ‘[
g B.Com-604B . | [
Community Engagement g
4 |
o B.Com-605A | SupPly Chain
Minor Course-9 ' Management 40 ol a4 13 7 100
{7 23 | 150 350 500
- J i

TOTAL




B.COM
SEMESTER-VII
\ [ ‘ . Marks
N £ Cour Type of | 4 ) . [, | CC Mark
ame of Course Conrse Paper Code | Course Name I | P | Credit A ESE arks
B.Com- ‘
Advanced Research
. MIC-14 701A
Major Course-14 . . | 6 . 7
‘ B.Com- s 00 60 30 T
701B Innovation and creativity ’ ;
B.Com- Social T | |
P . 702A Entrepreneurship
Major Course-15+ MIC-15 P—r— " ., . ‘ 6 |30 70
. B.Com- Entrepreneurial 5 | 0 A 100
7028 Promotions ‘ | i
‘ i
L o B.Com- Family Business
703A Management L 100
Major Course-16 ~ MIC-16 B.Com- . . s |1 0 |6 30 70
Marketing of Services
703B
- B.Com- . — |
) 704A Operation Research ' |
Minor Course-10 MIC-10 B.Com- Information System for 4 0 0 | 4 30 70 100
704B Managers
toTaL 20 0 0 22 120 280 400
I I B S




B.COM
SEMESTER-VIII

[ ora e | - a Marks
. ) | Typeof  Paper ) =— “redit T Marks
Name of Cour se | Course | Code Course Name L Credi CCA ESE
i‘ B.Com- International \
. ‘ - 801A Business ‘
Major Course-17 \ MIC-17 6 30 70
B.Com- , 5 ‘ 100
, 8018 Busmgss |
1 Intelligence |
! 1 |
\ B.Com- Retail |
] 802A Management
Minor Course -11 MIC-11 ‘
! ! B.Com- Brand 4 4 0 70 100
i 802B Management :
. | | o
| B.Com- . . ‘ |
Research RP-1 | Dissertation 12 . - 100
Project/Dissertation [ 803
TOTAL 22 60 |‘ 120 300
‘ S N B _— .
&
"



B.Com -FYDP Summary

Year | Semester Credit Marks Total Total | Completion
Credit Marks on Exit
B.Com 1" 1 23 600 45 1200 Certificate
- Year Al 22 600

B.Com2™ | 1l 23 600 80 | 2300 Diploma
Year l \% Y] 500 1

B.Com 3" \% 24 500 136 3300 | Degree

- Year | VI 23 500 ‘

BCom4™ | Vil | 22 | 400 | 180 | 4000 [ UG degree
Year vine | 2 300 . | with Honours

List of all Courses under different categories for B.Com Programme

Course Tybe

Course Name

" Major

B A'Fﬁ)é of | CourseCode
Course I—
MIC- 1
B.Com 101A Business Organisation
B.Com 101B Business Statistics -
MIC-2 B.Com-201A Business Management ‘
B.Com-201B Financial Accounting
MIC-3 B.Com-301A Company Law -
B.Com-301B Cost Accounting
MIJC- 4 B.Com-302A Business Regulatory Framework
B.Com-302B Inventory Management
MIC- 5 B.Com-401A Income Tax Law and Accounts |
B.Com-401B Fundamentals of Marketing
MIJC- 6 B.Com-402A Fundamental of Entrepreneurship
B.Com-402B Organisational Behaviour
MIC-7 B.Com-403A Investment Analysis & Portfolio Management
B.Com-403B Banking and Insurance
MIC- 8 B.Com-501A Corporate Accounting
B.Com-501B Goods and Services Tax |
MIJC-9 B.Com-502A Business Finance
B.Com-502B Principles and Practices of Insurance
MIJC- 10 | B.Com-503A Industrial Relations & Labour Laws
B.Com-503B Company Accounts
MIC- 11 B.Com-601A Accounting for Manager o
, B.Com-601B Auditing
| MIC-12 | B.Com-602A Financial Market
| ) B | B.Com-6028 Human Resource Management
f " MIC-13 | B.Com-603A Business Ethics z&l(orpomlc Governance
B Com603B— | Communication Skill and Personality
~ | Development
| B.Com-701A Advanced Research




( S E?om 7018 Tnnovation and creativity
MIC:13 7_59@]02/\ Social f‘ntrcprcncur%ip |
| B.Com-702B Lntreprcncurlal Promotions |
MIC- 16 B.Com 763A ) __Fam-l_l‘y Business Management |
B B. Com 703B ]\-/lnb;ligtmg of Services |
MIC-17 P;Cinl801A | International Business
I B.Com-801B Business Intelligence |
| Minor MIC- 1 B.Com 102A Business Communllc?}wn
‘ B.Com 102B Fundamentals of Business Analytlcs -
MIC- 2 B.Com 103 Green Marketing Managem_g?ﬂt’ I
MIC- 3 B.Com-202A Essentials of E-Commerce ]
B.Com-2028B Business Economics ]
MIC- 4 B.Com-203 Talent Management S :
MIC- 5 B.Com-303A Business Data Mining ]
B.Com-303B Soft Skill and Development
MIC- 6 B.Com-404A glc;gasputer Application Analysis with Excel & |
B.Com-404B Business Ethics and Governance =
MIC- 7 B.Com-504A Personal Selling and Salesmanship !
B.Com-504B Monetagw
MIC- 8 B.Com-604A Corporate Financial Restructuring 1’
B.Com-604B ;ﬁ;?;e}:s:gtonsmlhty & Community w
MIC-9 | B.Com-605A | Supply Chain Management
B.Com-605B E- Marketing |
MIC- 10 B.Com-704A Operation Research
B.Com-704B Information System for Managers
MIC- 11 B.Com-802A Retail Management
B.Com-802B Brand Management
| Multidisciplinary MDC- 1 B.Com 104 Introduction to Computer Application
Course - 1 MDC- 2 B.Com-204 Advertising Management
] MDC- 3 B.Com-304 Business Law
ility e AEC-1 -
Enhancement bractisl | AECAP Ability Enhancement Course-1
Course- 1 AEC-2 AEC-2 Environmental Science )
AEC-3 AEC-3 Disaster Risk Management |
AEC-4 AEC-4 NCC/NSS/MOOC
Skill Enhancement SEC- 1 Z010101T First Aid and Basic Health
Course- 1 SEC-2 7020201 Food, Nutrition and Hygiene
SEC-3 7030301 Human Values and Environmental Studies ‘
 Summer Training INT- 1 B.Com- 505 Internship '
\ ‘Research Project/ RP- 1 B.Com- 803 Dissertation |

 Dissertation




B.Com 1" Year (1" Semester)

[ - Programme: B.Com. Year: I'irst Semester: First ,‘,‘
EJ ~ Course Code:B.Com- 101 A Course Title: Business Organization - ‘
Credits: 0 " Lecture: 05 Tutorial: 01 |

Max. Marks: 30+70 ‘ Min. Passing Marks: [2+28

| i ) N |

— - e EEE———

{ Major Course -1

|

‘\\ A c—— — 47"
Course Objective |
- To provide students with a comprehensive understanding of business concepts, forms of organization, promotion, plant |

- location and layout, size and combination of business units, and rationalization, enabling them to analyze modem
- business operations and managerial decisions effectively.

Unit | Topics [Hours-% ’.
r\ .
‘ | Business:  Concept, Meaning, Features, Stages ofdevelopment
| i of business and importance of business. Classification of Business
o |

Activities. Meaning, Characteristics, Importance and Objectives of Business 20
Organization, Evolution of Business Organisation. Difference between ‘
_‘ Industry and Commerce and Business and Profession. Modern Business and
their Characteristics.
sttt o g
Promotion of Business: Considerations in Establishing New Business.
Qualities of a Successful Businessman. Forms of Business Organisation: Sole
I Proprietorship, Partnership, Joint Stock Companies & Co-operatives and their
Characteristics, relative merits and demerits, Difference between
| Private and Public Company, Concept of One Person Company.

| Plant Location: Concept, Meaning, Importance, Factors Affecting Plant 1
| Location. Alfred Weber’s and Sargent Florence’s Theories of Location,
. I Plant Layout — Meaning, Objectives, Importance, Types and Principles of 25 |
' Layout. Factors Affecting Layout. Size of Business Unit—: Criteria for |
5 - Measuring the Size and Factors Affecting the Size. Optimum Size and il
factors determining the Optimum Size. E

i
f | Business Combination:Meaning,Characteristics,Objectives, Causes, Forms _h*—i“‘;
i v | and Kinds: of Busirlless. Combi'nat.ion.Ratiogalization:Méaning, |
3 | Characteristics,Objectives, Principles,Merits anddemerits,
}' DifferencebetweenRationalizationand Nationalization.
|

" Course outcomes: After completing this course a student will have:
1. Ability to understand the concept of Business Organisation along with the basic laws ald nbrms of
Business Organisation.

2. Ability to understand the terminologies associated with the field of Business Organisation fforg with
their relevance. R
3. Ability to identify the appropriate types and functioning of Business OrgamiEagully Y solving

. y Commeres
different problems. & C

b, @bt
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4. Ability to apply basic Business Organisation principles to solve business and industry related
problems.
5. Ability to understand the concept of Sole Proprictorship. Partnership and Joint Stock Company etc.

Suggested Readings:

®  Gupta, C.B., “Business Organisation”, Mayur Publiction, (2014).

e Singh, B.P., Chhabra, T.N., “An Introduction to Business Organisation&
Management”, Kitab Mahal, (2014).

°  Sherlekar, SA &Sherlekar, VS,  “Modem Business Organization &
Management Systems Approach Mumbai”, Himalaya Publishing House, (2000).

® Bhusan Y. K., “Business Organization”, Sultan Chand & Sons.

* Prakash, Jagdish, “Business Organistaton and Management”, Kitab Mahal
Publishers (Hindi and English)

L)

Doan, Faculty o\Management
& Comierce
S—
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Programme: B.Com. Year: First ‘ Semester: First i;

Course Code: B.Com-101 H‘ Course Title: Business Statistics
Credits: 6 [ecture: 05 Tutorial: 01
Max, Marks: 30470 Min. Passing Marks: 12428

Major Course - |

Course Objective
To cquip students with fundamental knowledge of statistical concepts, data collection, presentation. analysis, and
interpretation, including measures, correlation. index numbers. and time series analysis. for effective decision-making and
research applications.

Unit | - . N 7 Topics - } Hours-90

i

\ —

' Indian Statistics: Meaning, About father of Indian Statistics (Prof. Prasanta |

' Chandra Mahalanobis). Introduction to Statistics: Meaning, Scope, Importance |
and Limitation, Statistical Investigation- Planning and organization, '

L Statisticalunits, ~ Methods of Investigation, Census and Sampling. Collection

- of Data- Primary and Secondary Data, Editing of Data Classification of data.

| Frequency Distribution and Statistical Series, Tabulation of Data

o
N

: Diagrammaticaland Graphical Presentation of Data.

Harmonic Mean; Dispersion — Range, Quartile, Percentile, Quartile Deviation,
B 1 Mean Deviation, Standard Deviation and its Co- efficient, Co-efficient of
' Variation and Variance, Test of Skewness and Dispersion, Its Importance, Co-
" efficient of Skewness.

| " Correlation- Meaning, application, types and degree of correlatio?,fl\_/lethods-_ |
C";II ‘ Scatter Diagram, Karl Pearson’s Coefficient of Correlation, Spearman’s Rank 15 |

! : Coefficient of Correlation.

1 ‘ Index Number: - Meaning, Types and Uses, Methods of constructing Price

|

|

I

-; Measures of Central Tendency — Mean, Median, Mode,_"GE:o"métﬁcmahd '

" Index Number. Fixed — Base Method. Chain-Base Method. Basc conversion,
Base shifting deflating and splicing. Consumer Price Index Number, Fisher’s

v ‘ Ideal Index Number, Reversibility Test- Time and Factor; 25 f
i e |

| 1 Analysis of Time Series: -Meaning, Importance and Components of a Time 1

5 ' Series. Decomposition of Time Series: - Moving Average Method and Method 3

| of Least square. ‘

‘Cou'rsc outcomes: After cdmpleting this course a student will have: U oan, Facubty of Munagament

& Lulniueiee

. . . . — . - l\
CO1: Understand the fundamentals of stp s scope, importance, limitations, and the contributions of

prof. P.C. Mahalanobis to Indian statis

@ b
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CO2: Coleer, organize, classily, and present data using appropriate methods, ncluding tabulation.
“‘qulcnc_\' distribution, and diagrammatic/graphical representation.

Coas: Apply measures of central tendency and dispersion, including mean, median, mode, standard
deviatjon, variance, and skewness, to analyze and interpret data effectively.

CO4: Analyze relationships between variables using correlation methods such as scatter diagrams, Karl
b}

Pearson's coeflicient, and Spearman’s rank correlation.

COS: Construct and interpret index numbers and analyze time series data using methods like moving
averages and least squares to identify trends and patterns.

Suggested Readings:

~ * Heinz, Kohler: Statistics for Business & Economics, HarperCollins;
' *  Gupta, S.C. Fundamental of Statistics, Himalaya Publication.
® Sharma J.K_, Business Statistics, Pearson Education.
®  GuptaSP. & Gupta Archana, Elementary Statistics, (English and Hindi) Sultan

e et s S ———_

Dean, Faculty of Manazement
& Commerce
S~
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[\l rogramme: B. ( on. Year: First 7 - SC”‘C:‘[_C“"-:.'}}"(MWA—J
\(\m‘l\{(idt_ l}(Tn I(l’/\ Course Title: Business Communication ’
o ( luhl& 4 lLecture: 03 [utorial: 01 ‘
e R | [ |
Md\ \« .wkx }()470 Mm l’,w.nw MmL. 17928 ;

i ; Mm(n( ourse-|

Course Objective: To develop students™ effective business communication skills by thdIleL verbal, non-verbal, vmtkm
digital. and reporting abilities, including presentations. office correspondence, interviews, and professional report writing
Manak formats and APA documentation. |

— —_—

Hnurs ()l)

l?lli( 1 TOpiCS

|
Introduction: Process and Importance of Communication. Types of Communication |
(verbal” &Non Verbal), Different forms of Communication. Barriers to f
Communication: Linguistic Barriers, Psychological Barriers, Interpersonal Barriers, ! ‘
I Cultural Barriers, Physical Barriers, Organizational Barriers. Role, effects and I
advantages of technology in Business Communication like email, text messaging, |

l

stant messaging and modern techniques like video conferencing. social
Networking. Strategic importance of e-communication. ! ,

o

oy

NON-Verbal Aspects of Communicating: Body Language, Kinesics, Proxemics, and
Paralanguage. Effective Listening: Principles of Effective listening, Factors affecting
listening exercises, Oral, Written and video sessions, Interviewing skills: Appearing
I in interviews, Writing resume and letter of application. Modern forms of 15
| communicating: E-Mail. Video Conferencing etc.

Business language and presentation, Importance of Business la'r'iéua'éc;M\/wo(?u;bu'la;ry A
Words  often  confused  Words often  misspelt, Common errors
in English. Oral ~ Presentation  Importance, Characteristics, Presentation Plan,
_ Power point presentation, Visual aids. Writing skills: Planning business messages,
9 Rewriting and editing, The first draft and Reconstructing the final draft. Office
Correspondence: Official Letter, Semi Official Letter And Memorandum. ;

111 1S |
Report Writing
Identify the types of reports, define the basic format of a report, identify the steps of
report writing, write a
IV report ‘meeting the format requirements, determine the process of writing a report, 5
importance of including visuals such as tables, diagrams and charts in writing report, apply

citation rules (APA style documentation) in reports.

Course outcomes: After completing this course a student will have:

CO1: Understand the process, types, apdimportance of communication, including verbabenbh-VeitN]semeat
and modern forms of communicationd/and analyze various barriers to effective communicaion #*fetsonal <

and organizational contexts.

S R NPy
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CO2: Demonstrate effective business communication skills by applying appropriate non-verbal cues,
hstcning principles, interviewing skills, and modern e-communication tools such as email, video

conferencing, and social networking.

CO3: Develop proficiency in business language and presentation skills, including correct usage of
vocabulary, avoidance of common errors, and preparation and delivery of oral presentations using visual

aids and PowerPoint.

CO4: Apply effective writing and reporting skills by preparing business messages, office correspondence,
and formal reports following standard formats, incorporating visuals, and using APA style documentation

appropriately.

Suggested Readings:
e Lesikar, R.V. & Flatley, M.E.; Basic Business Communication Skills for |
™. Empowering the Internet Generation, Tata McGraw Hill Publishing Company Ltd.New Delhi. ‘

* Bovee, and Thill, Business Communication Today, Pearson Education

e Shirley, Taylor, Communication for Business, Pearson Education

e Locker and Kaczmarek, Business Communication: Building Critical Skills, TMH

g 8

Dean. Faculty of Manszement
\a Commerce ,
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f Course Code: BCom-102B Course Name: Fui{qﬂnepgggl§ of Business Analytics

; Course Credit: 04 ]‘ Lecture: 03 [Tutorial: 01
' Course Type: 7 - ] | Elective | MinorCourse-1
End Semester Examination System

f Ma:xilfilqﬁrMarks Allotted Minimum Pass Marks | Time Allowed
M 28 1 3 Hours
Continuous Comprehensive Assessment (CCA) Pattern

Tests ~ Assignment/ Tutorial/ | Attendance | ~ Total
(B %mse‘ntaﬂo_lyqlass test | |

15 5 | 10 ,‘ 30 |

Course Objective:
° The main objectives of this course are to:

® To achieve and establish vital understanding of big data application in business intelligence.

e To institute the concept of systematic transformation of process-oriented data into information of

underlying business process.

° To exhibit knowledge of data analysis techniques and to apply principles of data sciences integrating
—____enterprise reporting. I
. UNIT Course Content | Hours-60 |
I Introduction to the BA Role: Business Analysis -Business Analyst - The evolving 15

role of the Business Analyst - The BA roadmap: different levels of business analysis

- The basic rules of Business & Business Analysis - Classical Requirements and |
Tasks performed by Business Analysts. Project Definition and Scoping: Aspects -
Projects phases - Project approaches (Waterfall, Agile, Iterative, Incremental) - The
role of the BA across the project lifecycle. f
I1 Business view of Information Technology Applications: Core business process — |
Baldrige Business Excellence framework - Key purpose of using IT in business -
Enterprise Applications - Information users and their requirements. Data Definition:
Types of Data — Attributes and Measurement — Types of data sets — Data quality —
Types of Digital Data.

U\“

[11 Introduction to OLTP and OLAP — OLTP — OLAP - Different OLAP Architectures 15
— OLTP and OLAP — Data models for OLTP and OLAP — Role of OLAP Tools in BI
Architecture. Business Intelligence — Business Intelligence defined — Evolution of BI
and Role of DSS, EIS, MIS and Digital Dashboards — Need for BI — BI value chain — |
Introduction to Business Analytics. BI Definitions and Concepts — Bl Component ‘

Framework — Need for BI — BI Users — Business Intelligence applications — BI roles
and responsibilities. |

v Data Integration — Data Warehouse — Goals — Data sources — Extract — Transform, 15
Load — Data Integration — Technologies — Data Quality mainten — Data '
profiling. Data Modeling — Basics — Types — Techniques — Fact table imension
Table — Typical Dimensional Models — Dimensional modeling life cycl esigning

the Dimensional Model.

/ DBean, Faculty of Nlanagement

& Commerce
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Programme: B.Com Year: First Semester: First
Course Code:B.Com Course Title: Green Marketing Management
Credits: 4 Minor Course -2
Max. Marks: 30+70 Min. Passing Marks: 12-+28

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

Course Objective:
])- To enable students, understand Green Marketing, its relevance and importance in the 21st century.
. I o enable students, understand how to implement the green marketing and sustainable marketing.
3. To enable students, understand the role of Green Marketin
of environment..

g plays in the nurturing and conservation

Unit

Topics

HRS=60

Introduction to Green Marketiﬁg

Definition of Green Marketing

Importance of Green Marketing

Evolution of Green Marketing
Environmental Issues

Sustainable Development

Definition of Sustainable Development

The Three Pillars of Sustainable Development
Sustainable Development Goals (SDGs)
Sustainable Product Design

How to design products with sustainability in mind
Use of eco-friendly materials

Designing for durability and reparability
Importance of packaging design

12

I1

Strategic management related to Green Marketing
Green Marketing Mix

Product

Price

Place

Promotion

Green Consumer Behavior

Factors Influencing Green Consumer Behavior
Green Consumer Segmentation

Barriers to Green Consumption

Strategies for Encouraging Green Consumption

Dean, Faculty of {ffanagement
& CominelcCe
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e Green Communication o - o A ]
e Communication Strategies

e Green Advertising

e Green Public Relations & Green Social Media
11 *  Green Supply Chain Management 4 i
e Definition & Importance of Green Supply Chain Management
 of Green Supply Chain Management

°  Green Procurement &Best practices in green procurement

* Green Logistics and transportation

Corporate Social Responsibility (CSR)
e Definition of CSR
e CSR and Sustainable Development
o CSR and Green
Environmental Policy and Regulation
R ¢ Understanding environmental policies and regulations
* The impact of policy and regulation on green marketing
Green marketing and WTO
Case Studies
e Green Marketing Success Stories
e QGreen Washing Scandals

Course Outcomes:On the successful completion of the course, student will be able to:

COTI: Understand the concept, definition, importance, and evolution of Green Marketing, and its connection
with environmental issues and sustainable development, including SDGs and the three pillars of
sustainability.

CO2: Apply principles of sustainable product design, including eco-friendly materials, durability,
reparability, and packaging considerations in marketing decisions.

CO3: Develop knowledge of strategic management in Green Marketing. including the Green Marketing Mix
~~Droduct, Price, Place, Promotion), green consumer behavior, segmentation, and strategies to promote
sustainable consumption.

CO4: Understand and implement Green Communication and Green Supply Chain Management, including
advertising, public relations, social media, procurement, logistics, and best practices in environmental

sustainability.

COS5: Analyze Corporate Social Responsibility (CSR), environmental policies, regulations, and WTO
guidelines in the context of green marketing, and evaluate real-world examples through case studies on
green marketing success stories and greenwashing incidents.

Suggested Readings:

o Osman, |, Majeed, M., Asiedu, E., Yomboi. J., & Malcalm. E. (2025). Green Marketing: A
Comprehensive Guide. Bentham Science Publishers.

o Karunakaran, K. (2025). Green Marketing. Himalaya Publishing House. Lean, Faculty of Minagemeng

G oL

G Scanned with OKEN Scanner




©  Shams, S. M. R., Brown, D. M., & Hardcastle, K. (2025). Sustainable Marketing: Strategic
Marketing for People, Planet and Profit. Springer.
©  Hinson, R. E., Adeola, O., & Adisa, I. (2021). Green Marketing and Management in Emerging

Markets. Palgrave Macmillan.

(1.
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Programme: B.Con. Year: First o

Semester; First

Course Title: Introduction to Computer Application

Course Code: B.Com- 104

A . ] 7
Credits: 4 I Leeture: 03 lutorial: 01
Max. Marks: 30470 Min. PiLssilngl.{ﬂ\{%;D"!jgh‘ D
b

Minor-2

Course Objective |

To provide students with fundamental knowledge of computer systems, software, databases. data processing. |
networking. and word processing applications for effective use of computers in business organizations.

1 Unit Topics Hours-60
< |
Computer: An Introduction- Computer in Business, Elements of Computer System
Set-up: Indian computing Environment, components of a computer system,
1 Generations of computer and computerlanguages; Software PC- Software 1
packages-An introduction, Disk Operating system and windows: Number systems
and codes.

N

Relevance of Data Base Management Systems and Interpretations o
II Applications; DBMS systemNetwork, Hierarchical ~ and  relational 15
database, application of DBMS systems.

Data Base Language, dbase package. Basics of data processing; Data Hierarchy and
Data file structure, Data files organizations; Master and Transaction file. Programme
development cycle, Management of data, processing systems in Business

N

I11

organization.

™) Word processing: Meaning and role of  word processing|
« in creating of document, Editing, formatting and 3
ocument using tools such as spelling checks, Data Communication Networking;

| |

J
It printing d

L AN& WANS.

Course outcomes: After completing this course a student will have:

CO1: Understand the fundamentals of computers, their role in business, components, generations, operating

systems, and software packages.

CO2: Explain data representation, number systems, coding, and basic concepts of database management
systc;TIS (DBMS) and their relevance in business applications.

different types of databases, including hicrarchical and relational models. and understand

L~
e M al .A;v‘kucu‘
) Doan, Faculty 8= 0
e ' & Commerts /
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CO3: Describe

database organization. datahjerarchy, and filg structures,




CO4: Develop skills in database management and programming, including the use of DBMS languages.

master and transaction files, and the program development cycle.
d managing business

CO5: Apply word processing tools effectively for creating, editing, formatting, an

documents and reports.

Suggested Readings:

e Gill. N. S. “Handbook of Computer Fundamentals™. Khanna Publishing House. Delhi
e Shrivastava” Fundamental of Computer& Information Systems™ (Wiley Dream tech)
Leon A and Leon M .,  Introduction to Computers” ( Vikas, 1st Edition).

e R.S. Salaria, “Computer Fundamentals”, Khanna Publishing House, Delhi.
e Norton P., “Introduction to Computers”, (TATA McGraw Hill)
e Leon “Fundamentals of Information Technology”, (Vikas)

e Ravichandran, A., “Computers Today”, Khanna Publishing House, Delhi.
Sinha, P.K., “Computer Fundamental”, BPB Publications (Hindi and English)

Y Laudon & Laudon, “Management Information System”

D.an. Freulty
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B.Com 1* Semester
Course Name - English Communication
Course Type — Ability Enhancement Compulsory Course-1
Course Code — AEC- 1

Credits: L- 01, P- 02 : Total Credits: 02

Objective

The purpose of commencingEnglish communication skills course is to develop in students fundamental
communication skills being integral to personal, social and professional interactions. One of the significant
associations among human beings is the ability to share thoughts, emotions and ideas through various means
of communication: both verbal and non-verbal. The present course hopes to address most of these aspects
through an interactive approach of teaching learning process; focusing on various dimensions of
~ommunication skills. The course also focuses on enhancing the ability to handle casual and formed
satiations in terms of personal and intellectual grooming.

Syllabus Modules:
Module 01 - Self Introduction

e Introducing self
e Speaking about achievements
e Voicing future aspects
Module 02 — Non verbal Communication

e Body Language
e Paralanguage skills
.«lodule 03 — Manners and Etiquettes

e Personal grooming
e Dress code
e Telephone etiquettes

o Intellectual grooming
Module 04 — Conversation in Real life situations

e Meeting people,
e Traveling
e Visiting Places s
e Shopping
Module 05 — Public Speaking skills

Bean, Facully oi M}
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* Role Play
®  Group Discussion
Module 06 — Practical Assessment

° Presentations
Learning Outcomes:

° Projecting the first impression

° Use simple forms of polite expressions to establish basic social contact and to perform
everyday functions including making requests and offers, conducting simple phone
conversations, asking and telling time, giving simple directions, asking about price, ordering

a meal, etc.

o Students learn to use general, social and professional language.
° Polishing manners to behave appropriately in social and professional circles.
= ° Handling difficulty situations with grace style and professionalism.

' Books Recommended:

° An introduction to Professional English and Soft Skills by B. K. Das et al., Cambridge University

Press l
. Technical Communication: Principles and Practice, Second Edition by Meenakshi Raman and |
Sangeeta Sharma, Oxford Publications.
° Effective Technical Communication by M Ashraf Rizvi, The McGraw-Hill companies.
° Understanding Body Language by Alan Pease.
o Communicative Grammar of English by Geoffrey Leech and Ian Svartik.
° Better English Pronunciation by J.D.O’Connor.

o English Grammar by Wren and Martin.
Strengthen Your English, M. Bhaskaran and D. Horsburgh, Oxford University Press. Delhi 1973

L an, Faculty o\\Management
&« Comumerce /
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’— Programme: B.Com. Year: First

Semester: First

Course Code: Z010101T Course Title:  First Aid and Health
Credits: 3 Lecture:2 Practical:2
Max. Marks: 30+70 Min. Passing Marks:12+28
SEC-1
|
Course Objecive:To equip students with practical skills and knowledge in first aid, sexual health, and mental
health first aid for effective emergency response and wellbeing.”
ABasic First Aid
e Aims of first aid & First aid and the law.
° Dealing with an emergency. Resuscitation (basic CPR).
* Recovery position, Initial top to toe assessment.
° Hand washing and Hygiene
I e Types and Content of a First aid Kit 10
B.First AID Technique
e Dressings and Bandages.
e Fast evacuation techniques (single rescuer).
e Transport techniques.
C.First aid related with respiratory system
e Basics of Respiration.
Y

b9

\/\[,
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B 7{ e Disasters and multipl_é casualty accidents. ‘
e Triage.
M. Emergency Child birth

; Basic Sex Education

‘ o Overview, ground rules, and a pre-test
e Basics of Urinary system and Reproductive system.
e Male puberty — physical and emotional changes 10 ‘
e Female puberty — physical and emotional changes { }
111 o Male-female similarities and differences

e Sexual intercourse, pregnancy, and childbirth }
o Facts, attitudes, and myths about LGBTQ+ issues and identities
e Birth control and abortion
e Sex without love — harassment, sexual abuse, and rape

1 e Prevention of sexually transmitted diseases.

Mental Health and Psychological First Aid
e  What is Mental Health First Aid? :
o Mental Health Problems in the India '
e The Mental Health First Aid Action Plan
e Understanding Depression and Anxiety Disorders
1V e Crisis First Aid for Suicidal Behavior & Depressive symptoms 10

e What is Non-Suicidal Self-Injury?
o Non-crisis First Aid for Depression and Anxiety
e Crisis First Aid for Panic Attacks, Traumatic events
e Understanding Disorders in Which Psychosis may Occur
e Crisis First Aid for Acute Psychosis
e Understanding Substance Use Disorder

o e Crisis First Aid for Overdose, Withdrawal

o e Using Mental Health First Aid - .

Course out comes: .
e Learn the skill needed to assess the ill or injured person.

Learn the skills to provide CPR to infants, children and adults.

Learn the skills to handle emergency child birth

Learn the Basic sex education help young people navigate thorny questions responsibly and with
confidence.

Learn the Basic sex education help youth to understand Sex is normal. It's a deep, powerful ipstinct at
the core of our survival as a species. Sexual desire is a healthy drive.

Help to understand natural changes of adolescence

Learn the, skill to identify Mental Health status and Ps chological First Aid

Suggested Readings:

ual-https://www.indianre vcﬁss.org/publicatior{%'/FrAfmanualxpdf,nagsmfm
Aid/CPRJAED Instruc?Manual & Comnerce
o https://mhfa om.au/courses/ ic/types/youtheditiond

JV'J’///
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®  TFinkelhor, D. (2009). The prevention of childhood sexual abuse. Durham, NH: Crimes
Against Children Research Center. www.unh.edu/ccre/pdf/CV192. pdf

* Kantor L. & Levitz N. (2017). Parents' views on sex education in schools: How much do
Democrats and Republicans agree? PLoS ONE, 12 (7): e0180250.

° Orenstein, P. (2016). Girls and sex: Navigating the complicated new landscape. New York, NY:
Harper.

° Schwiegershausen, E. (2015, May 28). The Cut. www.thecut.com/2015/05/most-women-are-

catcalled-before-they-turn-17.html

°  Wiggins, G. & McTighe, J. (2008). Understanding by design. Alexandra, VA: ASCD.

'Y mgt)?ncm
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an B.Com. Year: First L Semester: First

Course Code: Z010101T Course Title:  First Aid and Health

Credits: 3 |l.a‘cll||:c:.‘, Practical 2 T |

Max. Marks: 30+70 Min. l’.msmg, s Marks:12+28

SEC-1

Course Objecive:To equip students with practical skills and knowledge in first aid, sexual health, and mental
health first aid for effective emergency response and wellbeing.™

{HRS 4‘*

S

]
Unit Topics

ABasic First Aid | 4
e Aims of first aid & First aid and the law.
e Dealing with an emergency, Resuscitation (basic CPR).
| e Recovery position, Initial top to toe assessment.
e Hand washing and Hygiene
I e Types and Content of a First aid Kit
B.First AID Technique
e Dressings and Bandages.
e Fast evacuation techniques (single rescuer).
e Transport techniques.
C.First aid related with respiratory system
e Basics of Respiration.
| | *No breathing or difficult breathing, Drowning, Choking, Strangulation and

10

hanging,

l e Swelling within the throat, Suffocation by smoke or gases and Asthma. i
DFirst aid related with Heart, Blood and Circulation i
|

e Basics of The heart and the blood circulation.

e Chest discomfort, bleeding.
DFirst aid related with Wounds and Injuries

e Head, Chest, Abdominal injuries

! e Amputation, Crush injuries, Shock
EFirst aid related with Bones, Joints Muscle related injuries

e Type of wounds, Small cuts and abrasions |
}
|

|
|
| .
| e Basics of The skeleton, Joints and Muscles.
e Fractures (injuries to bones).
F. First aid related with Nervous system and Unconsciousness

|
e Basics of the nervous system. ’
. Unconscim?rss, Stroke, Fits — convulsions — seizures, Epilepsy. e |

N . / . .
{ G. First aid relatgd with Gastrointestinal Tract Dean, Faculty of Man J\,,,‘ ent
| . L& Commnetee
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111

° BasicsrV(B:F‘lrlrééraisit.l:ori;terstinal S)'étein. N
* Diarrhea, Food poisoning.
H. First aid related with Skin, Burns I
?

e Basics of The skin.

° Burn wounds, Dry burns and scalds (burns from fire, heat and steam).
e [Electrical and Chemical burns, Sun burns, heat exhaustion and heatstroke.

* [Frost bites (cold burns), Prevention of burns, Fever and Hypothermia.
1. First aid related with Poisoning

* Poisoning by swallowing, Gases, Injection, Skin

° Animal bites, Snake bites, Insect stings and bites -
IL First aid related with Sense organs

° Basic of Sense organ.
e Foreign objects in the eye, ear, nose or skin.
° Swallowed foreign objects.
L. Specific emergency satiation and disaster management

15

e Emergencies at educational institutes and work
¢ Road and traffic accidents.
o Emergencies in rural arcas. ’ \
e Disasters and multiple casualty accidents.
e Triage.

M. Emergency Child birth

Basic Sex Education

e Overview, ground rules, and a pre-test

e Basics of Urinary system and Reproductive system.
o Male puberty — physical and emotional changes 10
o Female puberty — physical and emotional changes

e Male-female similarities and differences

e Sexual intercourse, pregnancy, and childbirth

Facts, attitudes, and myths about LGBTQ+ issues and identities
o Birth control and abortion

o Sex without love — harassment, sexual abuse, and rape j
e Prevention of sexually transmitted diseases.

D".U‘_ F;H‘HL'\ ) apsgoment
o Lol
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! ' Mental Health and Psychological First Aid " r
|
|

e What is Mental Health First Aid?
e Mental Health Problems in the India
e  The Mental Health First Aid Action Plan
e Understanding Depression and Anxicty Disorders
e Crisis First Aid for Suicidal Behavior & Depressive symptoms T
e What is Non-Suicidal Self-Injury? !‘ ’
e Non-crisis First Aid for Depression and Anxicty
e Crisis First Aid for Panic Attacks, Traumatic events
e Understanding Disorders in Which Psychosis may Occur
e Crisis First Aid for Acute Psychosis
e Understanding Substance Use Disorder
e Crisis First Aid for Overdose, Withdrawal
s _* Using Mental Health First Aid
q:oursc out comes:
e Learn the skill needed to assess the ill or injured person.
e Learn the skills to provide CPR to infants. children and adults.
e Learn the skills to handle emergency child birth
e Learn the Basic sex education help young people navigate thorny questions responsibly and with
confidence.
e Learn the Basic sex education help youth to understand Sex is normal. It's a deep, powerful instinct at
the core of our survival as a species. Sexual desire is a healthy drive.
e Help to understand natural changes of adolescence
e Learn the. skill to identify Mental Health status and Ps chological First Aid

Suggested Readings:

|\Y

e Indian First Aid Mannual-https://www.indianredcross.org/publications/FA-manual.pdf

e Red Cross First Aid/CPRJAED Instructor Manual

° hllps://mhfa.com.au/courses/public/types/youlhedition4

e Finkelhor. D. (2009). The prevention of childhood sexual abuse. Durham, NH: Crimes
. Aoainst Children Research Center. www.unh.edw/cere/pdf/CV1932. pdf

° K;nlor L. & Levitz N. (2017). Parents' views on sex education in schools: How much do
Democrats and Republicans agree? PLoS ONE. 12 (7): e0180250.
Orenstein. P. (2016). Girls and sex: Navigating the complicated new landscape. New York, NY:

Harper.
e Schwiegershausen, E. (2015, May 28). The Cut. www.thecut.com/2015/05/most-women-are-

catcalled-before-they-turn-1 7.html
Wiggins. G. & McTighe, J. (2008). Understanding by design. Alexandra, VA: ASCD.
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B.Com I* Year (2"! Semester)

: Progrann;]é:ﬁ.Emn. Year: First *F Semester: Second |
CnurscCoﬁc:7[737.7(7;,61»1;—26—]‘&7 . "Coursc Title: Bu;n;;s Management
Credits:S D chrz—c-:trtrlre-S 7T&oriiali-b A N - 7 l

" Max. Marks: 30+70 Min, Passing Marks:12+28 |

| Major Course -2

|

E C(.)ur.se Objective: To provide students with a comprehensive understanding of managemen

principles and practices rooted in Indian Vedic philosophy and modern management thought,
covering planning, organizing, directing, controlling, motivation, leadership, communication, and
change management for effective managerial decision-making.

gL Unit ; TOpiCS Hours-75 |

}

Discuss the Management Practices in Indian “Vedas”. Introduction: | «
Concept, Characteristics, Nature, Process and Significance of
Management; Managerial Roles(Mint berg);An overview of functional
areas of Management; Development of Management Thought; Classical

I and Neo Classical System; Contingency Approach, System Approach. 20

Planning: Concept ,Characteristics, Process, Importance and Types. |
Criteria of effective planning. Decision- Making: Concept, Process.
Types and Importance. Management by Objectives .Organisation:
Concept, Nature, Process and Significance. Authority and Responsibility
I Relationships .Centralization and Decentralization. Depart 20
mentation. Organizational Structure- Forms.

Direction: Concept and Techniques, Coordination as an Essence of
Management, Communication- Nature, Process, Importance, Types,
Networks and Barriers. Effective Communication. Management of
Change: Concept, Nature, Types of Changes and Process of

L Planned Change, Resistance to Change and methods of reducing

AN

resistance to change.
Controlling: Meaning, Importance and Process, Effective Control

System. Techniques of Control. Motivation- Concept, Types,

Importance, Theories- Maslow, Herzberg, McGregor, Ouchi, Financial

and Non-Financial Incentives. Leadership: Meaning, Concept ,Functions

v and Leadershipstyles ,Likert’s Four System of Leadership. 15 !
| |

Course outcomes: After completing this course a student will have:
Ability to understand the concept of Business Management along with the basic laws a

Business Management.
AbilitytounderstandtheterminologiesassociatedwiththeﬁeldofBusiness

Management and control along with their relevance.
e Ability to identify the approprijatt  method = and techniqqg‘s‘m ;‘qt; uh@\'ﬁik s,
Management for solving different probl¢ms, -

norms of

SCment
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® AbilitytoapplybasicBusinessManagementprinciplestosolvebusinessand industry related problems.
® Abilitytounderstandtheconcepto(Planning,Organising,Direction,Motivation and

Control elc.

Suggested Readings:
* Gupta,C.B.,"Business Organisation” ,Mayur Publiction,(2014).
* Singh, B.P., Chhabra,T.N.,“AnIntroduction to Business Organisation & Management”,
Kitab Mahal, (2014).
Sherlekar, S.A .and Sherlekar,V.S,“ModernBusiness Organization&
Management Systems Approach Mumbai” ,Himalaya Publishing House,(2000).

° Bhusan Y.K.,” Business Organization”, Sultan Chand &Sons,(1970).

° Jagdish Prakash, “Business Organistaton and Management™ Kitab Mahal publishers. (1997).
® Agarwal K.K., “Business Organisation and Management™..

°  Shukla,Sudhir,“Management Concept &Principles”.
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), . . ‘
Programme:B.Com. Year:First J Semester: Second

CourseCode:B.Com- 201B Course Title: F inanciaI_Ac_c_o#u;tir_lé~
Credits:5 Lecture-5 Tutorial-0
Max. Marks: 30+70 Min. Passing Marks:12+28 ]

Major Course -2

Coursc Objective: To impart comprehensive knowledge of financial accounting principles and practices,

including accounting standards and specialized accounting areas such as royalty, hire purchase, installmen

Systems, departmental, branch, insolvency, and voyage accounts, enabling accurate recording and interpretatio
__of business transactions.

Unit | Topics | Hours-75 |
Shri Kalyan Subramani Aiyar (K.S. Aiyar) 1859-1940 known as [lather of

Accountancy in India.

Nature and scope of Accounting, Generally Accepted Accounting Principles:

Concepts and Conventions, Indian and International Accounting Standards. 15

Accounting ‘Mechanics:Double Entry System,

PreparationofJournal,Ledgerand TrialBalance,ProfitandLossA/c,BalanceSheet,Concep

tofIncome and its Measurement.

Royalty Accounts - Accounting Records for Royalty_in-fﬁ:_bz)bks of Landlords and

Lessee, Recoupment of Short working, Sub - lease, Short working Reserve Account,

Nazarana.

Hire Purchase Account - Accounting Records in the Books of Hire Purchaser and

Vendor, Different Methods of Calculation of Interest and Cash Price, Maintenance of

Suspense Account, Payment of Premium, Default in Payment and Partial Returns of

Goods.
Installment Payment System - Difference between Hire Purchase and 25 ’

n Installment Payment System.
y Y
| Accounting Records in the book of Purchaser & Vendor, Interest suspense account.

4 Departmental Accounts - Meaning, Objects and Importance, Advantage, Methods of
' Departmental Accounts, Final Accounts of Non Corporate Departmental Business,

Allocation of Indirect Expenses.
Branch Accounts- Meaning and Objectives of Branch Account, Importance and

Advantages, Classification of Branches, Accounting of Branch Accounts under 20

I

various Methods. S

l_'isoiivencyr Accounts- Meaning, Circumstances of 7Insolvency, Procedure of
Declaring Insolvency, Preparation of Statement of Affairs and Deficiency Account. \

Voyage Accounts - Meaning & Preparation of Voyage Accounts.

v
Course outcomes: After completing this course a student will have:

CO1: Understand the nature, scope, and principles of accounting, including Generally Accepted Acco
Principles, Indian and International Accounting Standards, and accounting mechanics like journal. led

al balance, and financial statements.

tri
A aé\:‘HCﬂl
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CO2: Apply accounting methods for specialized transactions such as Royalty Accounts, including short
working, sub-lease, and reserves, in the books of landlords and lessees.

_C()3: Demonstrate the preparation and maintenance of Hire Purchase and Installment Payment accounts,
including interest calculation, suspense accounts, premium payments, defaults, and partial returns.

CO4: Analyze and maintain accounts for departments and branches, including allocation of indirect
€Xpenses, final accounts for departmental businesses, and branch accounts under different methods.

COS: Prepare and interpret insolvency and voyage accounts, including statements of affairs, deficiency
accounts, and voyage accounts, applying proper accounting procedures.

Suggested Readings:
° Jain&Naranag,“AdvancedAccounts”,] ainBookAgency,18thEdition,Reprint (2014)
° Jaisawal, K.S., Financial Accounting,(Bothin Hindi &English Version), Vaibhav Laxmi Prakashan.
(2010)
* Gupta, R.L.& Radhaswamy ,M.,Financial Accounting :Sultan Chandandsons.
° Shukla, M.C., GrewalT. S. &Gupta, S. C. ,Advanced Accounts: S. Chand&Co.

° Maheshwari S .N .& Maheshwari S.K,* Atextbook of Accounting for Management”, Vikas
Publication, 10th Edition (2013)

° Shukla,S..M. Financial Accounting,Edition:51st,SahityaBhawanPublications, 2017

* Gupta.R.LandShukla,M.C.,“PrinciplesofAccountancy”,S.Chand&Company Ltd., (2011)

° Arulanandam ,M.A. &Raman ,K.S., “Advanced Accounting” ,VikasPublishers, (2010).

RPEAITY o)
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[inance. travel. and governance for strategic decision-making.

N

COS: Evaluate the impact of -Commerce on organizations, consumers, sociely. and specific sectors like
Suggested Readings: {
|

e PtJoseph Of E-Commerce Are Indian Perspective Php I.earning Private Limited

e Nidhi Dhawan Introduction To E-Commeree Intemational Book House Private Limited
o Agarwal Kamlesh And And Agarwal Diksha Bridge To The Online To A FFront New Delhi India Macmillan
India (Hindi and English)

e Manali- Daniclle Internet And Internet Engineering Tata Mcgraw-Hill New Delhi

0 ey T
Dean. Faculty yf Managsment

o Cumitnuive
-
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Programme: B.Com. Year: First Semester: Second

—

Course Code: B.Com-202 B - Course Title: Business Feonomies
Credits: 4 Lecture-3 Tutorial:] |
Max. Marks: 30+70 Min. Passing Marks: 12+28

Minor Course -3

Course Objective

To provide students with a thorough understanding of business economics principles, including demand, cost,
production, market structures, distribution theories, and business cycles, while exploring contributions of
ceminent Indian economists to economic thought and policy.

Unit Topics Hours-60 !
@ , . —
Famous Economist of India like- Kautilya, Gopal Krishna Gokhale, D.R. Gadgil,
Dr. Ram Manohar Lohia, Jawaharlal Nehru and Dr. B.R. Ambedkar etc. Introduction: !
I Nature And Scope Of Business Economics, Meaning. Kinds, Law Of Demand, Law Of 15 l ,

Marginal Diminishing Utility, Elasticity Of Demand. Concept And Measurement Of ;

Elasticity Of Demand Price, Incoming Cross, Elasticity Determinants Of Elasticity Of 3

Demand Importance of Elasticity Of Demand.

Theory Of Cost: Shot Run And Long Run Cost Curve

I Traditional And Modern Approaches. Production Function: Law Of Variable 5
Proportion; Properties Ride Line, Optimum Factor Combination And Expansion Path;

Return To Scale; Internal And External Economics And Diseconomies.

m Perfect Competition: Meaning, Price And Output Determination. Monopoly: Meaning 12
And Determination Of Price Under Monopoly; Equilibrium Of A Firm/Industry.
Monopolistic Competition: =~ Meaning And Characteristics; Pice  Ad
9 Output Determination Under Monopolistic Competition

Business Cycle: Various Phases And Its Causes; Theory Of Distribution: Marginal
Productivity Theory Of Modern Theory, Wage- Meaning, Determination Of Wage
v Rent Concept: Modern Theories Of Rent: Interest Rate Under Perfect Competition
And Monopoly, Concept- And Theories Of Interest Profit- Concept And Theories Of

Profit.

[ Course outcomes: After completing this course a student will have:

CO1: Understand the contributions of famous Indian economists and the nature, scope. and fundamentals of

business economics.

CO2: Apply the concepts of demand, utility, and elasticity to analyze consumer behavior and market

demand.

"

= N
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CO3: Analyze production and cost functions, including short-run and long-run costs. laws of returns. and
cconomies/diseconomies of scale.

CO4: Examine different market structures (perfect competition, monopoly, monopolistic competition) and
determine price and output decisions under each.

COS: Understand the business cycle, and the modern theories of distribution. including wages. rent, interest.
and profit. and their implications for managerial decision-making.

Suggested Readings:

&)

Geetika, “Managerial Economics”, McGraw-Hill Education 2nd Ed.

Thomas.& Maurice, “Managerial Economics: Concepts and Applications™ (SIE),

Ahuja. H.L, “Managerial Economics”, S.Chand. 8th Ed

Dwivedi. D.N.. “Managerial Economics”. Vikas Publication. 7th Ed

Mithani. D.M., “Managerial Economics- Theory and Applications™. HimalayaPublications
Gupta, G.. “Managerial Economics”, McGraw-Hill Education (India)Pvt Limited

Seth, M.L., “Principles of Economics”, Lakshmi Narain Agrawal EducationalPublishers, Agra
Vaish & Sunderm, “Principles of Economics”, Ratan Prakashan Mandir

Jhingan, M.L., “Managerial Economics -1E”, Vrinda Pub

Jhingan,M.L., Vyashthi Arthashastra, Vrinda Pub 11. Mishra, J.P., VyashthiArthashastra

Dean. Faculty of Kranizement

o Commeice
-
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\ Courﬁc Code: B Com_203 Course Name TALENT MANAGEMENT ]
Course Credit: 04 N | Lecture: 03 Tuto. et
\/hn("((uu“\'c -4 e B — _ )

End Semester Examination System

y Md\{lﬂum Marks Allotted Minimum Pass Marks Time Allowed l
1 70 28 3 Hours j
Contmuous Comprehensive Assessment (CCA) Pattern
!rTests o Assignment/ | Attendance | Total
l' Tutorial/ |

Presentation/class

test I I

15 5 10 30 }

Course Objective:
® Aimed at helping students gain an insight into the basic concepts and application of Talent
Management in business and industry.
e To emp11a51ze on Talent Management &Talent Engineering. _ ,
UNIT | Course Content ‘ Hours-60 |

@j)

Introduction to Talent Management: Introduction, Talent Management —
Overview, Talent Management — History, the Scope of Talent Management,
I Need of Talent Management, Key Processes of Talent Management, Talent vs
knowledge people, Source of Talent Management, Consequences of Failure in ;
Managing Talent, Tools for Managing Talent.
Building Blocks for Talent Management: Introduction, Effective Talent "“]
|
|

15

Management System, Building Blocks of Effective Talent Management

System.
Talent Management System: Introduction, Talent Management System, 15

I1
Critical Success Factors to Create Talent Management System, Some other
7 critical success factors of best practice Talent Management System, Factors of
> . :
unique talent management approach, Key Elements of Talent Management

System. - ] o _1

Life Cycle of Talent Management: Introduction, Linkage between Talent
Management Process and Workforce, Importance of Talent Management
Process, Important Steps to Assess Talent Management Process, Stages of
III | Talent Management, Essentials of Talent Management Process.

Approaches to Talent Management: Talent Management Approaches,
Developing a Talent Management Strategy, Mapping Business Strategies and
Talent Management Strategies, Post Recession Challenges of Talent

15

Management. o | .\1‘,;1[;;,emcm
= ] Yar, ity
: Qiamerce

v Talent Management and Organizational Environment: Introduction, L)
’J Talent Management and Organisational Environment- An Overview. Shaping !

g Ok
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; ' Talent Planning and Developing Values, Promoting Ethical Behaviour.
|
| | Talent Planning: Talent Planning, Objectives of Talent Planning, Steps in
| Strategic Talent Planning, Succession Planning Program, Innovative talent

| planning, Current Industry Practices for Strategic Talent Planning, Ensuring

\ s
Leadership. | B

|
—
|

Talent Engagement and Retention: Introduction, Concept of Talent
Engagement, Retention, Employee Engagement and Retention, the Race for
Talent: Retaining and Engaging Workers, Best Practices for Talent
V| Engagement, Improving Employee Retention. 15

Role of HR in Talent Management: Introduction, Overview of Human |
Resource Management, and Role of HR in Talent Management, Role of the |
HR Manager. ( J

“Course outcomes: After completing this course a student will have: \

CO1: Understand the concept, scope, evolution, and importance of Talent Management, including key
processes, tools, sources of talent, and the consequences of ineffective talent management.

CO2: Analyze and design an effective Talent Management System by identifying building blocks, critical
success factors, and key elements aligned with organizational needs.

CO3: Explain the life cycle, approaches, and strategic alignment of Talent Management, including
workforce linkage, assessment methods, and post-recession challenges.

CO4: Apply talent planning, engagement, and retention strategies, including succession planning and
leadership development, to ensure organizational sustainability.

COS: Evaluate the role of HR and organizational environment in shaping ethical practices, values, and
best industry practices for effective Talent Management.
A
“Text and Reference Books
1. Strategic Talent Management: Contemporary Issues in International Context; Edited by
Paul Sparrow, Hugh Scullion and Ibraiz Tarique; Cambridge University Press.

2. A Conceptual Approach to Strategic Talent Management; Tapomoy Deb; Indus

Publishing Company.
3. Strategic — Driven Talent Management: A Leadership Imperative; Editors Rob Silzer &

Ben E. Dowell; Jossey-Bass A Wiley Imprint.
4. Effective Talent Management — Aligning Strategy, People and Performance; Mark

vosment
S

Wilcox; A Gower Book.
5.Talent Management Systems; Allan Schweyer; John Wiley & Sons Canada, Ltd Dean. f o

~

Y o g
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I Programme:B.Com Year: Year: First Semester: Second

‘a;um Code: B.Com- 204 Course Title: Advertising Management
Credits: 4 Lecture-3  Tutorial:1
Max. Marks: 30+70 Min. Passing Marks:12+28

Minor Course-4 ]

Course Objective
To equip students with a comprehensive understanding of advertising principles, strategies, and practices.
including integrated marketing communication, branding, promotional planning, media strategy, creative
copy development, advertising research, and the ethical and international aspects of advertising.

Unit Topics I Hours-60 !
Advertising: Introduction, Scope, impoztance in business: Role of advertising in
social and economic development of India: Ethics and truths in Indian
4 I Advertising, 15

Integrated Communication Mix (IMC)-meaning, importance; Communication
I meaning, importance, process, communication mix- components, role in marketing, 15
Branding-meaning, importance in advertising.

Promotional objectives — importance determination of promotional objectives,
111 setting objective DAGMAR; Advertising Budget importance, establishing the

budget- approaches allocation of budget. 3 ’
Advertising Copy-meaning components types of advertising copy, |
importance of creativity in advertising; Media planning-importance, strategies,

media mix. Advertising  research — importance, testing advertising 15

Iv ! .
effectiveness market testing forads; International

Advertising-importance, international Vs local advertising.

Course outcomes: After completing this course a student will have:
CO1: Understand the concept, scope, importance, and ethical dimensions of advertising. and examine its
ple in the social and economic development of India.

CO2: Explain the Integrated Marketing Communication (IMC) mix, communication process, branding
concepts, and their significance in marketing and advertising.

CO3: Apply advertising planning techniques including setting promotional objectives (DAGMAR),
budgeting approaches, creative advertising copy development, and media planning strategies.

CO4: Evaluate advertising effectiveness and research methods, media mix decisions, and anc
differences between international and local advertising practices.

Suggested Readings:
¢  Advertising and Promotion George E. Beich & Michael A. Belch. T.M.H.
¢ Advertising Management, Concept and Cases Manendra Mohan, TMH Dean, Faculy X Manazement
e Advertising Management Rajeev Batra, PHI ' .

@/%W@/ 7 #
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| Course Code: AEC-2 Course Name: Environmental Science

j Course Credit: 2 Lecture: 2 ' Tutorial: 0
- Course Type: ' Ability Enhancement
C()ulsc-Z ‘
Lt‘mnm deliv er ed: i) - _~‘ﬂ_f - . - i

Lnd Semester Examination Systcm

‘ M:lximunp _M:}l'kS Allotted | Minimum Pass Marks v-fi‘;ﬁ;f\llowcd

7.0_, ‘*“_I 28 - '3 Hours
COlmnuous Complchcnswe Assessment (C( (CCA) Pattern

Test: Assignment/ Attendance Total |

™ Tutorial/ {
ll Presentation/class |
} test ’ - |
15 05 10 30
l

Course Objective:

® To gain the knowledge of current status of environment and develop an attitude of concern for the

environment.
° Motivating students to participate in environment protection and environment improvement.

I‘- UNIT | Content - Hours-30
‘ ‘
1 _ |
‘ I || Definition, Components of Environment, scope and importance 2
\ 4
[ ' Renewable and non-renewable resources: Natural resources and associated
| problems.

[ a) Forest resources: Use and over-exploitation, deforestation, case studies. Timber |

extraction, mining, dams and their effects on forest and tribal people. |
|

b) Water resources: Use and over-utilization of surface and ground water, floods,
! { drought, dams-benefits and problems.
1

' ¢) Mineral resources: Use and exploitation, environmental effects of extracting and ' |

| using mineral resources. \
‘ 1
( d) Food resources: World food problems, effects of modern agriculture, fertilizer- |

|

i

! i pesticide problems, water logging, salinity, case studies.
|

' |

|

|

I

- Energy resources: Growing energy needs, renewable and non renewabLe energy, Thazsment

sources, use of alternate energy sources. Case studies. donndere ,
|-

~.

|
(
—_—

= J/ j
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0) Land resources : Land as a resource, land degradation, man induced landslides,

' soil erosion and desertification.
* Role of an individual in conservation of natural resources. ;
an Ecosystems « Concept of an ecosystem. |

* Structure and function of an ccosystem. * Producers. consumers and decomposers.
* Energy flow in the ecosystem. * Ecological succession. « Food chains. food webs

- and ecological pyramids. + Introduction, types, characteristic features, structure and
function of the following ecosystem :- a. Forest ecosystem b. Grassland ecosystem c.
Desert ecosystem

Biodiversity and its conservation * Introduction — Definition : genetic, species and | i
- ecosystem diversity.

* Biogeographical classification of India « Value of biodiversity consumptive use,
productive use, social, ethical, aesthetic and option values * Biodiversity at global.

National and local levels. « India as a mega-diversity nation Hot-spots of !
biodiversity. « Threats to biodiversity: habitat loss, poaching of wildlife, man-
wildlife conflicts. « Conservation of biodiversity : In-situ and Ex-situ conservation of
biodiversity.

v . Environmental Pollution Definition -ﬁS0L11'ce, effects and control measures of :-

5 - Air pollution b. Water pollution c. Soil poliution d. Noise pollution e. Thermal
| ‘ pollution f. Nuclear hazards « Solid waste Management : Causes, effects and control 7
i ' measures * Role of an individual in prevention of pollution. « Pollution case studies.

| » Diaster management ‘.

\Y% 1 Social Issues and the Environment ¢ From Unsustainable to Sustainable |
j development « Urban problems related to energy » Water conservation, rain water i

) ' harvesting. « Environmental ethics : Issues and possible solutions. « Climate change,

3 global warming, acid rain, ozone layer depletion, nuclear accidents and holocaust. ‘

Case Studies. * Environment Protection Act. ¢ Air (Prevention and Control of | ;

Pollution) Act. » Water (Prevention and control of Pollution) Act « Wlldllfe‘ 7 1

| Protection Act « Forest Conservation Act « Public awareness. l

Human Population and the Environment « Population growth « Population '
(explosion —Environment and human health. « Value Education. * Role of |

" Information Technology in Environment and human health. .
1
LCBE::«; ‘Outcomes: After studying this course the student should be able to:

|

V]

CO:1. Students be able to recognize the physical, chemical, and biological components of the ‘a/rth’/s

systems and how they function. Dean. Faculty of Yanagement
CO-2. Students can understand delicate system of different environmental component. o Comineies p

G Scanned with OKEN Scanner



CO:3. Gain the knowledge of current pollution level and how rapidly we are degrading our natural
Component also how we can minimize it.
COM4 Students will be able to critically examine all sides of environmental issues and apply understanding

from science, law, history, and policy to create informed opinions about how to interact with the
environment both personally and societal.
Reference and Text Books
° Jadhav, H. & Bhosale, V.M. 1995.Environmental Protection and Laws. Himalaya Pub. House. Delhi
284p.

® Mckinney, M.L. & Schoch, R.M. 1996, Environmental Science System & Solutions, Web enhanced
edition. 639p.

e Miller T.G. Jr., Environmental Science, Wadsworth Publishing Co. (TB).

' e Trivedi R.K.. Handbook of Envirpnmental Laws, Rules, Guidelines. Compliances and Standards,
Vol I and II, Enviro Media (R).

° Trivedi RK. and P.K. Goel, Introduction to air pollution, Techno -Science Publications (TB)

D\«”- Faculty (p Viah ié'.«.in.sll
van ¢
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[;Prognunmc ‘B.Com Year: First Semester: Second

Course Code: 7020201 Course Title: Food, Nutrition and Hygiene I

[
|

Credits: 3 Lecture:2  Tutorial:01

Max. Marks: 30+70 Min. Passing Marks:12+28

o

SEC-2 |

| Course Objective: To provide students with a comprehensive underst_zﬁiing of food, nutrition, and
health. including nutrient functions, meal pianning, lifecycle nutrition (. management of common
diet-related health conditions, and national/international nutrition programs for promoting wellness

"anfl Immunity.

Unit Topics [ Hours -45 |

Concept of Food and Nutrition | '

=> * Definition of Food, Nutrients, Nutrition, Health, balanced Diet 8 ;
' e Types of Nutrition- Optimum Nutrition, under Nutrition, Over
L Nutrition !
’ Meal planning- Concept and factors affecting Meal Planning |
|

Food groups and functions of food

e (Carbohydrate | |
L e Fats o _ | [
Nutrients: Macro and Micro
RDA, Sources, Functions, Deficiency and excess of 7
e Carbohydrates
. o Fats
| ' e Protein
e Minerals
1 Major: Calcium, Phosphorus, Sodium, Potassium '
| Trace: Iron, Iodine, Fluorine, Zinc ‘
- e Vitamins |
g Water soluble vitamins: Vitamin B, C
Fat soluble vitamins: Vitamin A, D, E, K
o Water f

e Dietary Fiber
;l 000 days Nutrition ’
o Concept, Requirement, Factors affecting growth of child i

e Prenatal Nutrition (0 - 280 days): Additional Nutrients' Requirement
[11 and risk factors during pregnancy

e Breast/ Formula Feeding (Birth — 6 months of age)

o Complementary and Early Diet (6 months — 2 years of age)

[~ |Community Health Concept |
e Causes of on diseases prevalent in the society and Nutrition |
v require
Diabetq agement

Dean, Facully of ! .
e gEgmmelte / |

Q.1 4=
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‘ Hypertension (High Blood Pressure)
. . Obesity
: Constipation
‘ ' Diarrhea
' Typhoid
; e National and International Program and Policies for improving Dietary
\ Nutrition
L _ Immunity Boosting Food |
Course Qutcomes: After studying this course the student should be able to

° To learn the basic concept of the Food and Nutrition
° To study the nutritive requirement during special conditions like pregnancy and lactation
° To learn meal planning

° To learn 100 days Nutrition Concept
* To study common health issues in the society
A ° To learn the special requirement of food during common illness
Suggested Readings:

° Singh, Anita, "Food and Nutrition", Star Publication, Agra, India, 2018.
e 1000Days-Nutrition_Brieffirain-Think Babies FINAL.pdf

~ement
Dean. Faculty © Managemen
& LCumieree .
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B.Com 2" Year (3" Semester)

ﬁmmmc: B.Com. Year: Second Semester: Third
i‘ ourse (odg—l;(:n-‘?()_l A 7 o Coursc_ 'l'irl'lc:ﬂ(;;;)any Law
Credits: 6 Lecture:5 Tutorial-1
Max. Marks: 30+70 Min. Passing Marks:12+28

Major Course: 3

e ——

C.Ourse Objective: To familiarize students with the provisions of the Indian Companies Act, 2013 by
tmparting knowledge of company formation, share capital, management, meetings, member rights, corporate
governance, and winding-up procedures, with emphasis on protecting stakeholder interests and ensuring
effective corporate administration. |

\
" Hours-90
i

IlJllit Topics

Indian Companies Act 2013: Nature And Types Of Companies, Conversion Of Public
I Companies Into Private Company's And Vice Versa. Formation, Promotion And
Incorporation Of Companies, Memorandum Of Association; Article Of Association;
Prospectus.

Shares: Types, Share Capital-Kinds; Allotment Of Shares; Members — Categories, Modes
Of Acquiring Membership, Rights And Liabilities; Transfer And Transmission- ‘
11 Difference, Methods Of Borrowing. Debentures. Mortgages And Charges - Fixed And
Floating.

25

8]
N

Management: Directors, Types And Number Of Directors, Managing Director, Whole
Time Director — Appointment, Qualifications And Disqualification, Duties, Vacation,
Resignation And Removal, Company Meetings- Kinds, Quorum,Voting, Resolution,
Minutes.

111 25

Majority Powers And Minority Rights: Protection Of Minority Rights; Prevention Of
N Oppression And Management. Mismanagement, Winding Up-Kinds And Conduct- <
Petition For Winding Up, Appointment Of Official Liquidator And Duties.

Course Outcomes: After studying this course the student should be able to
CO1: Understand the nature, types, formation, promotion, and incorporation process of companies under the
Companies Act 2013.

CO02: Explain the Memorandum of Association, Articles of Association, and the role of prospectus in
company formation and capital raising.

CO3: Analyze share capital, types of shares, allotment procedures, member rights and liabilities, and
methods of transferring shares.

CO4: Examine company management structures, including directors’ roles, appointment, duties, mee
and resolutions.

CO5: Understand the protection of minority rights, prevention of mismanagement, and progeedures for. legminent

winding up of companies.

@ Scanned with OKEN Scanner
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29

Suggested Readings: '
e Kapoor GK A Dhamija Sanjay Company Law Comprehensive Textbook On Companies Act 2013

Taxmann Publication

e  Singh Avtar Company Law Delhi India Eastern Book Company Bharat Law House

e  Gupta Company Adhiniyam Sahitya Bhawan Publication (Hindi and En glish)

o Maheshwari SN And SK Maheshwari A Manual Of Business Law 2nd Edition Himalaya
Publishing House

oo =0
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Suggested Readings:

Jain S.P. and Narang K.L: Cost Accounting; Kalyani New Delhi.
Maheshwari S.N: Advanced Problems and Solutions in Cost Accounting; Sultan Chand, New Delhi. (Hindi

and English)

Tulsian P.C; Practical Costing: Vikas, New Delhi.

Garg A. K.; Cost Accounting: An Analytical Study, Swati Publication, Meerut.
Hormngren, Charles, Foster and Datar: Cost Accounting - A Managerial Emphasis; Prentice-Hall of India, New

Delhi.

Dean. Faclity of Managsment
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Progranmime: B.Com. ‘ Year: Second Semester: Third
I e - 1
ourse Code: B.Com- 302 A Course Title: Business Regulatory Framework

Credits: 4
. Max. Marks: 30470 Min. Passing Marks: 12428
e m———

Course ObleoveTn o T p—— —
urse Objectve:To equip students with a comprehensive understanding of contract, commercial, and

1e00tiahle vetmimmante Tow, o . . L ‘
cgotiable instruments law, cnabling them to analyze. interpret. and apply legal principles in practical

|
hlllfmcxs and legal scenarios.

«‘_l,"‘i(__ Topics I Hours-60

{ 1 Indian Contract Act. 1872: Definition & Nature of Contract, Classification; Offer & | ]

' | Acceptance: Capacity of Parties; Free Consent; Consideration; Legality of Objects ’ 5

[\ Void Agreements; Performance  of Contracts; l’

T Discharge of Contract; Contingent Contracts; Quasi Contracts; Remedies for Breach of :
Contract. Special Contracts: Indemnity & Guarantee: Bailment & Pledge: Contract of L=

f Agency.

‘ Sale of Goods Act, 1930: Contract of Sale of Goods, Conditions & Warranties: Transfer of | -

| 1 Ownership: Performance of the Contract: Remedial Measures; Auction able Claims. ’ 15 '

| |

ﬁ\. Negotiable Instrument Act: Cheque, Promissory Note, Bill of Exchange, Crossing of 5 —{I

| | Cheque, Dishonour of Cheque, Payment in due Course.

Course Outcomes: After studying this course the student should be able to
CO1: Understand the definition, nature, and classification of contracts under the Indian Contract Act. 1872.

CO2: Analyze essential elements of a valid contract, including offer, acceptance, capacity of parties, free
consent, consideration, and legality of objects.

CO3: Examine the discharge, performance, and remedies for breach of contracts, including special contracts
like indemnity, guarantee, bailment, pledge, and agency.

-

{1‘04: Understand the Sale of Goods Act. 1930, including conditions and warranties. transfer of ownership.
performance. and remedial measures.

COS5: Apply provisions of the Negotiable Instruments Act, including cheques, promissory notes, bills of

exchange. crossing of cheques, dishonour, and payment in due course.

Suggested Readings:
Kuchal M.C: Business Law: Vikas Publishing House. New Delhi.

e Chandha P.R: Business Law: Galgotia. New Delhi.

e Kapoor N.D: Business Law: Sultan Chand & Sons, New Delhi. (Hindi and English)

o Desai T.R.: Indian Contract Act, Sale of Goods Act and Partnership Act; S.C. Sarkar & Sons Pvt.
Kolkata.

o Tulsian, P.C., Business Law, New Delhi, Tata McGraw Hill. Dean. &

o Sharma. Sanjeev, Business Regulatory Framework, Jawahar Publication, Agra ~

dup G [0
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me: B.Com. Year: Second Semester: Third

Course Code: B.Com- 302 B Course Title: Inventory Management
Credits: 4 Lecture-3 Tutorial-1
Max. Marks: 30+70 Min. Passing Marks:12+28

MajorCourse-4

Course Objective:To equip students with comprehensive knowledge of inventory and working capital
Management techniques for effective planning, control, valuation, and optimization of resources to enhance
operational efficiency and financial performance.

Unit Topics Hours:60

[nventory ~ Management: Concept, meaning, Inventory Management Process, Why
inventory management is important? Principles of Inventory Management, How to
I improve inventory management, perpetual inventory system, what are inventory costs, 15
Role of Inventory Management, Methods of Inventory Management, Benefits of good
Inventory Management.

Concept and Valuation of Inventory: Concept and 15
Objectives  of Inventory, Need  for holding Inventory, Planning and controlling
Inventory levels, Effects of excess inventory on business, Product Classification,
Product Coding, Lead Time, Replenishment Methods.

II

Management of Working Capital: Concept, Meaning, Classification, Factors 15
determining Working Capital requirements. Sources of Working Capital, Need of
Working Capital, Working Capital Ratio- current ratio, quick ratio, absolute liquid ratio,
cash ratio and working capital turnover ratio.

IT1

= Inventory Control: Concept and Meaning of Inventory Control, Objectives and 15
Importance and Essentials of Inventory Control, Types of Inventory, Techniques of
1A% Inventory Control — EOQ, ROP, ABC, VED, JIT, Determination of Inventory levels,
Impact of Inventory. Inaccuracy. Disposal of Obsolete and Scrap items. Reasons for
Obsolescence, Control of Obsolescence, Control of Scrap.

Course outcomes: After completing this course a student will have:

CO1:Ability to understand the concept of Inventory Management along with the basic 1 d axioms of

[nventory Management.

CO2:Ability to understand the terminologies associated with the field of Inventory| fhanagement and
control along with their relevance. \)\}

anagement
Dean. Facuhy ol Mandg men
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C03:Ability to identify the appropriate method and techniques of [nventory management for solving
different problems.
CO4: Ability to apply basic Inventory m

anagement principles to solve business andindustry related
problems,

COS: Ability to understand the concept of Working Capital Management. Demand Analysis and
Obsolescence

Suggested Readings:
° Muller M. (2011), Essentials of Inventory Management, AMACON.
Narayan P. (2008), Inventory Management, Excel Books.

Gopalkrishnan P. (1977), Materials Management, PHI Learning Pvt. Ltd.
Chitale A K. & GuptaR.C, (2014), Materials Management, PHI Learning Pvt. Ltd.

N
o

Chapman Stephen (2017), Introduction to Materials Management, Pearson Publishing.

Dean. Faculty of Manazzment
& Commerce
S~
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Year: Sccond

’l‘ovmmmc B.Com. ’
I Course Title: Business

C mu \c( nda B. ( nm 303 /\

C ICdllS. 4 l.ecture-3

Max. Marks: 30470

Semester: Third

Data Mining

lutorial-1|

Min. Passing Marks:12+28

Minor Course -5

—

Course Objective:
The main objectives of this course are to:

To understand data mining techniques and algorithm in business analytics.
o apply data preprocessing techniques and tools to solve business problems.
No prerequisite required

U\‘IT 1 Course Content

Hours-
60

;Data Warehousing: Operational Database Systems vs. Data Warehouses

' Multidimensional Data Model - Schemas for Multidimensional Databases — OLAP
. Operations — Data Warehouse Architecture— Indexing — OLAP queries & Tools.
Datamining & Data Preprocessing- Introduction to KDD process ~ Knowledge

- Discovery from Databases - Need for Data Preprocessing — Data Cleaning — Data |

Integration and Transformation — Data Reduction — Data Discretization and Concept
Hierarchy Generation.

e

Association Rule Mining: Introduction - Data Mining Functionalities - Association
Rule Mining - Mining Frequent Itemsets with and without Candidate Generation -
Mining Various Kinds of Association Rules - Constraint-Based Association
Mining.Data Mining: Data mining tasks-Data mining vs KDD- Issues in data mining,
Data Mining metrics, Data mining architecture - Data cleaning- Data transformation-
Data reduction - Data mining primitives.

' Association Rule Mining: Introduction Mining single dimensional Boolean
, association rules from transactional databases - Mining multi- dimensional

| association rules.

" TClassification & Prediction: Classification vs. Prediction — Data preparation for

111

v

\'%

| Classification and Prediction — Classification by Decision Tree Introduction —
' Bayesian Classification — Rule Based Classification — Classification by Back
' Propagation — Support Vector Machines — Associative Classification — Lazy Learners
_ Other Classification Methods — Prediction —
Accuracy and Error Measures — Evaluating the Accuracy of a Classifier or Predictor

| — Ensemble Methods — Model Section.

| Clustering: Cluster Analysis: - Types of Data in Cluster Analysis — A Categorization
: of Major
| Clustering Methods — Partitioning Methods — Hierarchical methods — Density- B'lsed
| Methods — Grid- Based Methods — Model-Based Clustering Methods - Clustcrmu
Ilwh Dimensional Data — Constraint- Based Cluster Analysis — Outlier Analysis.

" Data Mining Tool: Introduction to WEKA - L0'1dm(7 the data (blmplc - Filtefir
Cattributes (Simple) - Selecting attributes (Intermediate) — Training a class
| (Simple) - own classifier (Advanced) -

Tree

Wt \‘i\

RN R 0

N
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Course Qutcomes: After studying this course the student should be able to
CO1: Define the concepts of data warehousing, data mining and data preprocessing
CO2: Outline the concepts of association rule mining

CO3: Define the concepts of classification of predication of data using c++

CO4: Explain the methods of clustering using C++

COS: Analyze the data mining tool

Texr and Reference Books

Text Book(s) : o
« Jlawei {lan and Micheline Kamber -- Data Mining Concepts and Techniques - Morgan Kaufman
2011 3rd Edition. .
¢ lan H. Witten and Eibe Frank — Data Mining Practical Machine Learning Tools and Technigues,
Morgan Kaufmann Publication — 2016 4th Edition. 2009, 3rd Edition. .
/2 ° M.IL Dunham — Data Mining Introductory and Advanced Topics, Imprint Pearson Education, 2011
4th Impression.

Reference Bogks : . O
® Arun K. Pujari — Data Minirg Techniques, Universities Press (India) Pvt. Ltd., 2013 Kindle Edition.

of Management
o Commelce /

Dean, Facult
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Ll‘(grannnc: B.Com. Year: First Semester: Second

E‘_‘L\k Code: B.Com- 303 B Course Title: Soft Skills and Development

_(;rciiils: 3 Lecture:3  Tutorial-1

L Max. Marks: 30+70 Min. Passing Marks: 12+28

L MinorCourse-5 :
Objective:

al undergraduate students for proper self expression, social
odulation and business etiquettes.

kills and enhance their self-

e To develop the skills of the profession
communication, spoken English, correct pronunciation, voice m

e The students should improve their personality, communication s

confidence.
UNIT Content Hours-45 |

I Fundamental of Grammar and their Usage: How To Improve Command Over 10

Spoken and Written English with Stress on Noun, Verb, Tense and Adjective.
Sentence Errors, Punctuation, Vocabulary Building to Encourage the Individual to
Communicate Effectively, Common Errors in Business Writing.

V.
'

I | Introduction to Business Communication: Basic Forms of Communication, 10

Process of Communication, Principles of Effective Business Communication,
- Media of Communication: Types of Communication: Barriers of

Communication (Practical exercise in communication) ,
111 | Business letter writing: Need, Functions and Kinds, Layout of Letter Writing, Types 10

of Letter Writing: Persuasive Letters, Request Letters, Sales Letters, Complaints
and Adjustments; Departmental Communication: Meaning, Need and Types:
Interview Letters, Promotion. Letters, Resignation Letters, News Letters, Circulars,
Agenda, Notice, Office Memorandums, Office Orders, Press Release. -

IV | Business Etiquettes and Public Speaking: Business Manners. Body Language

Gestures, Email and Net Etiquettes, Etiquette of the Written Word, Etiquettes on the
‘ Telephone, Handling Business Meetings; Introducing Characteristic, Model
e Speeches, Role Play on Selected Topics with Case Analysis and Real Life

A

Experiences.

Course Outcomes: At the end of the course the students would be able to:

e Discuss features and process of communication
e Classify various types of communication
Solve barriers to effective communication
. . . Dean. Sty of Manazzment
munication skills Evaluate their oral communication .,..ce

o Assess their written com

Reference Books:
e ITL,ESL, (2005), Introduction to Infotech, Lst edition, Pearson Education. Krizan, A. C. Buddy, and
Merrier, Patricia (2008) Effective Business Communication, 7th Edition. Cengage Leamning.
o Lesikar, (2009), Business Communication: Making Connections in a Digital World, McGraw Hm
Education.
e McGraw, S.J., (2008) Basic Managerial Skills for All, 8th edition, Prentice Hall of India.

e Wren& ]\gt-l)n (2008), English Grammar and Composition, Sultan chand& Sons.

S N =
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&Hmnmd(‘]zm: B.Com Year: Second Semester: Third 1

. Cowrse Code: B.Com- 304 Cousse Title: Business Law
E—— Credits: 4 Lecture:3 Tutorial 1
Max. Marks: 30+70 Min. Passing Marks:12+28

Multidisciplinary Course-3

Course Objective:To provide students with a fundamental understanding of Indian business laws
governing contracts, sale of goods, negotiable instruments, arbitration, and company law. enabling them
L0 apply legat principles effectively in commercial and corporate practices. i

Unit Topics Hours-60
The Indian Contract Act 1872: Scope of the Act, Essential of A Valid Contract,
I Agreement, Performance of Contracts, Breach of Contract &Remedies, Quasi- 15
Contracts
The Sale of Good Act, 1930: Formation of Contract, Conditions & Warranties.
S Rights of an Unpaid Seller, Performance of the Contract of Sale IS

The Negotiable Instruments Act, 1881: Nature and Types of negotiable
1l instruments, Negotiation and Assignment, Holder-in-Due Course, Dishonour and 15
Discharge of Negotiable Instrument; Arbitration

The Companies Act, 1956: Nature and Type of Companies, Formation of
v Companies, Memorandum and Articles of Association, Prospectus, Share capital, 15
. Membership, Meetings and Winding-Up

| I—

Course Outcomes: At the end of the course the students would be able to:

CO1: Understand the scope, essentials, and types of contracts under the Indian Contract Act, 1872,
including performance, breach, remedies, and quasi-contracts.

CO2: Analyze the formation, rights, obligations, and performance of contracts under the Sale of Goods Act,
1930. including conditions, warranties, and rights of unpaid sellers.

“™03: Examine the nature, types, negotiation, discharge, and dishonour of negotiable instruments under the
Negotiable Instruments Act, 1881, and understand the role of arbitration.

CO04: Understand the structure, formation, management, and legal compliance of companies under the
Companies Act, 1956, including memoranda, articles, prospectus, share capital, and membership.

CO5: Apply legal principles from these acts to practical business scenarios, including drafting contracts,
handling breaches, managing negotiable instruments, and corporate governance processes.

Suggested Readings:
e Avatar Singh, Company Law y
o Khergamwalla, JS, The Negotiable Instrument Act ,

Manazement
Ramaya A, A Guide to Companies Act L& LoRmerce

o Tuteja SK, Business Law for Managers @/’,
M ng = @
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Unit

Human Values and Environment studics

mnmc : B.Com Year: Second Semester: Third

Course Code: Z030301 Course Title: Human Values and Environment Studies

——

Credits: 3 Skill Enhancement Course-3

Max. Marks: 30+70 Min. Passing Marks: 12+28

Course Objective: To provide students with an understanding of human values, ethics, corporate
Social responsibility, holistic decision-making, and environmental sustainability for responsible
and value-based management.

Topics Hours=30

Human Values- Introduction- Values, Characteristics, Types
,Developing Value system in Indian Organisation , Values in Business
Management , value based Organisation , Trans —cultural Human values
in Management. Swami Vivekananda's philosophy of Character Building,
Gandhi's concept of Seven Sins, APJ Abdul Kalam view on role of parents
and Teachers.

Human Values and Present Practices — Issues : Corruption and
Bribe , Privacy Policy in Web and Social Media. Cyber threats .Online
Shopping etc. Remedies UK Bribery Act, Introduction to
sustainable policies and practices in Indian Economy.

Principles of Ethics

Secular and Spiritual Values in Management- Introduction- Secular
and Spiritual values, features . Levels of value Implementation.
Features of spiritual Vatues—E€Corporate~ Social Responsibility-
Nature, Levels ,Phases and Models of CSR, Corporate Governance.
CSR and Modern Business Tycoons Ratan Tata, Azim Premji and Bill
Gates.

II

Holistic Approach in_Decision making- Decision making:, the 8
decision making process , The Bhagavad Gita: Techniques in
Management , Dharma /ﬂﬁ Holistic Management.

Discussion through Dilemmas —

Dilemmas in Marketing and Pharma Organisations, moving from Public to
Private — monopoly context , Dilemma of privatisation, Dilemma on
liberalization, Dllemr.na on soc1'al media and cyber secubi\gyn‘ FaduttWof Management
Dilemma on Organic food , Dilemma on standardization .Dilemma 4 ¢ dmmeice
on\Quality standards. -

AR P
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Ecosystem: Concept, structure & functions of ecosystem : producer,
consumer, decomposer, foodweb, food chain, energy flow, Ecological §
(11 | pyramids Conservation of Biodiversity- In-situ & Ex- situ conservation of
biodiversity Role of individual in Pollution controlHuman Population &
Environment Sustainable Developmentindia and UN  Sustainable

L | Development Goals Concept of circular economy and entrepreneurship
Environmental Laws?

International Advancements in Environmental Conservation Role of
National Green Tribunal
Air Quality Index

Course Outcomes
On the successful completion of the course, student will be able to:

v

CO1: Understand the concept of human values, their types, characteristics, and role in developing value-
based organizations, including perspectives from Indian leaders like Swami Vivekananda, Gandhi, and APJ

TN,

a bdul Kalam.

CO2: Analyze ethical issues in modern business and society, including corruption, bribery, pr'ivacy. cyber
threats, online shopping, and remedies like the UK Bribéry Act, promoting ethical decision-making.

CO3: Examine secular and spiritual values in management, corporate social respor}sibi.lity (CSR),
corporate governance, and holistic approaches to decision-making based on philosophies like the Bhagavad
Gita.

CO4: Understand environmental concepts and ecosystem management, including structure and function
of ecosystems, biodiversity conservation, pollution control, human population impact, sustainable
development, and circular economy principles.

CO5: Apply knowledge of environmental laws and global initiatives, including National Gr_een Tribunal,
Air Quality Index, UN Sustainable Development Goals, and international advancements in environmental
conservation.

—

& Suggested Readings:

A foundation course in Human Values and Professional Ethics by RR. Gaur, R. Sangal ct.al
JUSTICE: What's the Right Thing to Do? Michael J Sandel.
Human Values by A. N. Tripathi New Age International

Environmental Management by N.K. Uberoi _
haps://www.un.org/sustainabledevelopment/sustamable-development-goals/

https://Www. india.gov.in/my-government/schemes

ps: legislation.gov.uk/ukpga/2010/23/contents
g;nisé{/l\(yx‘:erggé, Thinking, Fast and Slow: Allen Lane Nov 2011 ISBN: 9780141918921

S.uggested Continuous Evaluation Methods

PNO LR W~

wamiant
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B.Com 2" Year (4_'7"7 Semester)

Programme: B.Com. Year: Second Semester: Fourth —|
Course Code: B.Com- 401A Course Title: Income Tax Law and Accounts
Credits: 5 MajorCourse-5

Max. Marks: 30+70

Min. Passing Marks: 12+28 I ’

Course Objective:To impart comprehensive knowledge of Indian taxation principles, including historical ,

ax policy. income classification. assessment procedures, and computation of individual tax liability,
cnabling students to understand and apply income tax laws effectively.

& Topics Hours-75
Taxation Policy of Raja Todarmal. Introduction,Important Definitions: Assessec.
I Person. Income, Total Income, Assessment Year & Previous Year. Agricultural 5
Income & its assessment. Residence & Tax Liability (Basis of Charge). Capital & (
™ Revenue. Exempted Incomes. |
I Income from Salaries, Income from House Property. Profits and Gains of Business and 20 l
Profession. Depreciation. B ‘
Capital gains. Income from Other Sources, Deductions from Gross Total Income.
m Computation of Tax Liability of an Individual. &
Set off and carry forward of losses and Clubbing of Income, Procedure of Assessment *
IV | and Income Tax Authorities, Advance Payment of Tax and Deduction of Tax at 20
Source.

Course Outcomes
On the successful completion of the course, student will be able to

CO1: Understand the historical context of taxation in India, including the Taxation Policy of Raja
Todarmal. and its relevance to modern tax systems.

CO2: Explain key concepts and definitions in taxation such as assessee, person, income, total income,
~ssessment year, previous year, and agricultural income.

CO3: Analyze and compute various heads of income including salaries. house property. business and
profession. capital gains. and income from other sources.

CO4: Apply provisions for deductions, set-off and carry forward of losses, clubbing of income, and
exemptions to compute taxable income and tax liability of individuals.

CO5: Understand the assessment procedure, roles of income tax authorities, advance tax, and tax deduction
at source (TDS) in practical tax administration.

Suggested Readings:
e Singhanai V.K: Students’ Guide to Income Tax; Taxmann, Delhi.
e Mehrotra H.C: Income Tax Law & Accounts; Sahitya Bhawan, Agra. (Hindi and English)

e Girish Ahuja and Ravi Gupta: Systematic approach to income tax; Sahitya Bhawan Fiblicat il')l‘lﬂs. Nq}\:. Delhi. '
(Hindi and English) w

o Manasyment

|
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] a1 7 B . . . N
Jain, R.K., Income Tax Law and Accounts (IHindi and English), SBPD Publications, A
b SR . C Nanm Qanand | e
Programme: B.Com. Year: Sccond Semester: Fourth

Course Title: Fundamentals of Marketing —

Course Code: B.Com-401B

—_—

Credits: 5 .
[Lecture-5
\

Max. Marks: 30+70 Min. Passing Marks: 12+28

MajorCourse5

—
Course Objective: To provide students with a comprehensive understanding of marketing principles,

consumer behavior. market segmentation. and marketing mix strategies for effective decision-making in
{d_\’namlc business environments.

I |

Unit Topics T Hours:75

Introduction: Nature, scope and importance ~ of marketing; Evolution of marketing

concepts; Marketing mix; Marketing environment. Micro and Macro environmental
factors. 20

Consumer Behaviour — An Overview: Consumer buying process; Factors influencing
consumer buying decisions.

_

Market Selection: Market segmentation — concept, importance and bases: Target
market selection; Positioning concept, importance and bases: Product differentiation vs.
I1 | market segmentation. Product: Meaning and  importance.  Product 20

classifications; Concept of product mix; Branding, packaging and labelling; After-sales
services:; Product life-cycle; New Product Development.

Pricing: Significance; Factors affecting price of a product; Major pricing methods;

I .. . . .
= Pricing policies and strategies.

e e—

- Promotion: Nature and importance of promotion; Promotion Tools: advertising,
| IV | personal selling, public relations; sales promotion and publicity — concept and their 20
distinctive characteristics; Promotion mix; Factors affecting promotion mix decisions;
and Integrated Marketing Communication Approach.

Course Outcomes .
On the successful completion of the course, student will be able to

CO1: Understand the nature, scope, importance, and evolution of marketing, including marketing mix and
micro and macro environmental factors.

CO?2: Analyze consumer behavior and the factors influencing consumer buying decisions in different market

C
contexts.
CcO3: Apply market segmentation, target market sclection, positioning strategies, roduct-related
decisions including branding, packaging, product life cycle, and new producll§'l‘c!\r;ckolnx\1l el \ganazement

W |

G Scanned with OKEN Scanner



CO4: Evaluate pricing and promotion strategies, including pricing methods, promotion tools. promotion mix
decisions, and the integrated marketing communication approach.

Suggested Readings:

* Kotler, Philip; Keller, Kevin Lane; Koshy, Abraham, and Mithileshwar Jha, Marketing Management: A
South Asian Perspective, Pearson Education.

* Palmer, Adrian, Introduction to Marketing, Oxford University Press, UK

° Lamb, Charles W.; Hair, Joseph F., and Carl McDaniel, Principles of Marketing, South Western Publishing.
Ohio

® Chhabra, T.N., Principles of Marketing, Sun India Publication.
°  Kumar, Arun & N. Meenakshi, Marketing Management, Vikas Publications. (Hindi and English)

@ Dean. Faculty 0\ Management
& Comn\erce
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m B.Com. ] Year: Second ~ Semester: Fourth
Course Code: B.Com- 402A ! Course Title: Fundamentals ofﬁﬁfrcprcncurship
~ Credits: 5  Lecture:s .
Max. Marks: 30+70 I Min. Passing Marks: 12+28 ‘
- MajorCourse-6 - ‘ 1
I | |
Course Objective: To develop students’ understanding of entrepreneurship concepts, venture creation. proje;; ‘
management. small business development, and the promotion of entrepreneurial initiatives, including support
Systems and government incentives.
ni . D |
Unit Topics | Hours-75 |
— ] - | |
Entrepreneurship: Meaning, Concept, Characteristics, Need, Functions, Theories of
= I Entrepreneurship. Entrepreneur: Meaning, Characteristics, Qualities, Functions, ”
Types, Difference between Entrepreneurship& Entrepreneur. Difference o
p p p
betweenEntrepreneur, Entrepreneur & Manager. Entrepreneurship & Environment.
_
Entrepreneurship Development Programme (EDP):Meaning, Need.  Objective.
1 Steps. Outline, Achievements, Government Assistance and Incentives. Women 20 }
Entrepreneurship: Meaning, Characteristics, Problems and Steps taken to promote - '
Women Entrepreneur. Qualities of Women Entrepreneur.
Promotion of a Venture: Concept of Projects, Projectldentification, Formulation and ,
Report. Project Appraisal. Product Selection and Techniques. Raising of Funds: 51
Concept, Need, Types and Sources. -
Small Business: Process of Establishing SmallBusiness, Nature, Objectives and
> Importance of Small Business. Role of Financial Institutions in Financing of Small
Business. Infrastructural Facilities. Legal Requirements for Establishment of Ne
1AY Unit. Entrepreneurial Consultancy Process and Methods. 12

Course outcomes: After completing this course a student will have:

Entrepreneurship. D . .
CO2: Ability to understand the terminologies a¥sociated with the field of Entrepreneurship along with their

relevance. \)\)\
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CO3 Ability to identify the appropriate functions and qualitics of Entreprencur for solving different
problems,

CO4: Ability to apply basic Entrepreneurship principles to solve business and industry

related problems.

COS: Ability to understand the concept of Life Small Business, Raising of Funds and EDP.

Suggested Readings:

® Desai, Vasant, “Dynamics of Entrepreneurial Development and Management”,
Himalaya Publishing House

° Desai, Vasant, “Management of Small Scale Industry”, Generic

®  Drucker, Perer, “Innovation and Entrepreneurship”, Harper Business; Reprint edition
° Gupta, C.B. & Srinivasan, N.P., “Entrepreneurship Development”, S. Chand

e Kenneth, P.Van, “Entrepreneurship and Small Business Management”

° Pareek. Udai& Ven, “Developing Entrepreneurship book on Learning System™
~ Agrawal, R.C., *UdyamitaVikas”(Hindi)

o Commerce

sgment
d Dean. Fa&kﬁ Manage
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Programme : B.Com Year: Second Semester: Forth
\‘\ _— N ———
Course Code: B.Com- 402 Course Title: ()u,.lms.almn.:l Behavior
 Creditsss lL.ecture:5
\
Max. Marks: 30+70 Min. Passing Marks: 12+28 |
MajorCourse:6 |

Course Objective: To provide students with a comprehensive understanding of oreanizational behavior
I g g

concepts and theories to analyze individual. group. and organizational dynamics and. clfectively manage

change. ldeClShlp motivation, and workplace diversity in modern organizations.

Unit i
Topics Hours-75
SN N Introduction: Nature and scope of OB, Challenges and opportunities
for OB. Organization Goals, Models of OB, Impact of Global and Cuitural diversity on| |5

OB. :’

Individual Behavior: concept, Personality, Perception and its role in individual decision
11 making, Learning, Motivation, Hierarchy of needs theory, Theory X and Y, 15
Motivation-Hygine theory, Vroom’s expectancy theory.

Behavior Dynamics: Interpersonal behavior, Communication, Transaction Analysis, The
- JohariWindow, Leadership, Its Theories and prevailing leadership styles in Indian
Organisations.

[§]
(4]

Group Behavior: Definition and classification of Groups, Types of Group Structures,
Group decision making, Teams Vs Groups, Contemporary issues in managing teams,
Inter-group problems in organizational group dynamics, Management of conflict.

- Management of Change: Change and Organisational development, Resistance to i
change, Approaches to managing organizational change, Organisational |
effectiveness, Organisational culture, Power and Politics in Organisation. Quality of 20
j work life, Recent advances in OB. '
| | |
Course Olutcomes
On the successful completion of the course, student will be able to

IV

CO1: Understand the nature, scope, and models of organizational behavior, and analyze the i pagt of global
and cultural diversity on organizations.

CO2: Examine individual behavior in organizations, including personality. pereeption, learning\!

motivation theories for effective decision-making. Den Eaculy ¢

CO03: Develop skills in behavior dynamics, including mterpersonal communication, leadership styles, and

team interactions in orga lzatlonm;ngsV
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CO4: Understand group behavior, group structures, decision-making, conflict management, and effective
team management in contemporary organizations.

COS: Analyze organizational change, culture, power, politics, and quality of work life, and apply
approaches to enhance organizational effectiveness.

Suggested Readings:
1 Bennis, W.G.. Organisation Development

e Breech Islwar, Oragnaistion-The Framework of Management
e Dayal. Keith, Organisational Development
e Sharma. R.A., Organisational Theory and Behavior

. Dean, Facultd
N & Comineice ’
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Programme: B.Com Year: Second Semester: Fourth o

——

Course Code: B.Com- 403A Course Title: Investment Analysis & Portfolio Management
Credits: 5 Lecture:5
Max. Marks: 30+70 Min. Passing Marks: 12+28

MajorCourse-7

Cours.c Objective: To equip students with knowledge of investment principles, risk-return analysis, security
valuation, market analysis techniques, and portfolio management for informed investment decision-making.

Unit Topics Hours-75

[nvestments: Nature, scope, objective and Process of investments analysis, concept

I of return and risk analysis, measurement of return and risk: Systematic and 15

Unsystematic Risk.

[nvestment Alternatives: Investment instrument of Capital Market and Money Market,

I1 20

Valuation of Fixed and Variable securities Non Security forms of Investment,

Government Securities, Mutual Fund, Real Estate and Gold.

" [Fundamental Analysis: Economic analysis industry analysis and company analysis
Technical Analysis: Trends, indicators, indices and moving average applied in 20
technical analysis. Efficient Market Hypothesis: weak, semi-strong and strong

market and its testing techniques

Portfolio Management: Meaning, importance and objectives of portfolio and
portfolio management, Risk and Return- Definition types and

v importance.Portfolio Analysis: Risk Measurement; Estimating rate of return and standard
- .

deviation of portfolio returns; Effects of Combining securities

Course Qutcomes
On the successful completion of the course, student will be able to

CO1: Understand the nature, scope, objectives, and process of investment analysis, including concepts of risk
and return.

CO2: Analyze various investment alternatives in capital and money markets, including securities, government |
struments, mutual funds, real estate, and gold.

CO3: Apply fundamental analysis techniques, including economic, industry, and company anatysis, to evaluate

investment decisions.

CO4: Apply technical analysis tools suck?zn’? indicators, indices, and/r‘noving averages { samarkel

behavior and 1nvestment o tunities
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COS: Understand portfolio management concepts, including risk-return analysis, portfolio construction,
diversification, and evaluation of portfolio performance.

Suggested Readings:

Gitman and Jochnk. Fundamentals of [nvesting. Pearson, New Delhi

Madura. Jeff. Personal final. Pearson, New Delhi

Chandra. Prasanna. Investment Analysis and Portfolio Management. Tata McGraw Hill, i
|
l

‘v 1) —

New Delhi

4. Damodaran, Aswath, Investment Valuation: Tool and Techniques for Determining the Valueof
Any Asset,Wiley Publication, New Delhi

5. Bodie. Alex. Marcus and Mohanty, Investments. McGraw Hill Publishing Co.. Delhi

nagement
o Commesde
S~ P 4

bk
4 104 —=
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Programme: B.Com. Year: Second Semester: Forth

| CourseCode:B.Com- 4038 Course Title: Banking and Insurance
Credits:S ‘ [ecture:5
Max. Marks: 30+70 ‘. Min. Passing Marks: 12+28

MajorCourse?

Cm"“‘ Olncctnc To plowdc students with a comprehensive understanding of banking and insurance
Flmuplgs including customer relationships, banking operations, lending practices, modern digital
_banking, nsurance products, and regulatory frameworks for effective financial management.

: [
Unit Topics | Hours-75
Introduction - Origin of barlkirlgdetirlition. banker and customer rclutionslﬁp. 15
I General and special types of customers. Types and opening of bank accounts.
| 4Eifhcques and Paying Banker: Crossing and endorsement meaning " 20
\ I efinitions, types and rules of crossing. Duties, Statutory protection in due |
\ |c0u15e collecting bankers: duties, statutory protection for holder in due course. |
‘ ‘Conccpl of negligence f
iﬁzilfl{ing Lghiing: Principles of sound lending, Secured vs. unsecured 20)
11 advances. Types of advances. Advances against various securities. ‘
Internet Banking: Meaning, Benefits, Home banking. Mobile banking, Virtuul,
banking, E-payments. Debit Credit card, NEFT. RTGS. Electronic purse. I
Insurance: The fundamentals of insurance business, | lypw of insurance pmduux 20

\ IV land services role in Insurance in financial system, insurance business as social

{ security measure. Re-insurance, online insurance
|

Basic principles of utmost good faith, Indemnity, Proximate cause, Subrogution1
and contribution, Power, functions and Rote of IRDA

1 ~

|

Course Outcomes
On the successful completion of the course, student will be able to

CO1: Understand the origin and evolution of banking, banker-customer relationships, types of customers.
and bank accounts.

/
g\'md

CO2: Explain the concepts of cheques, crossing, endorsement, and duties and protections of payi

collecting bankers.

CO3: Apply principles of sound lending, differentiate between secured and unsecured advances, &

types of advances s and securities.

G Scanned with OKEN Scanner
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C0_4= Understand modern banking services, including internet banking, mobile banking, e-payments,
debit/eredit cards, NEFT, RTGS, and electronic purses.

COs: ‘(omprchend the fundamentals of insurance, types of insurance products, principles of insurance, the
role of IRDA, and the concept of insurance as social security.

Suggested Readings:

® Suneja, H.R., Practical and Law of Bankmg. Himalya Publishing House 2000 1
® Chabra, T.N., Elements of Banking Low. Dhanpat Rai and Sons 2008
5. Arthur, C. and C. William Jr., Risk Management and Insurance, McGraw Hill 8th revised edition

N

- Varshney, P.N.. Banking Law and Practice, Sultan Chand and Sons 2018

W

. Jyotsna Sethi and Nishwan Bhatia, Elements of Banking and Insurance, PHI Leaming 2012

[t

@
4 A
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; Course Code: B.Com- 404 A Computer Application Analysis with Excel & SPSS

| C e Credits [ e ' 1
' Course Credit: 04 | Leeture: 04 l Futorial: 0 ‘
) e T | T v |
- Course Type: | MinorCourse-6 ,
Lectures delivered: 40 L,

End Semester Examination System

Maximum Marks Allotted ~ Minimum Pass Marks _ Fime Allowed
‘ B L 28 ] 3 Hours
Continuous Comprehensive Assessment (CCA) Pattern

Tests Assignment/ r
4 Tutorial/ |
Presentation/class ||
b test
s s

“Attendance ' Total

nw 30

Course Objective:
The syllabus for Computer Application Analysis with Excel and SPSS in a BBA program may vary
depending on the institution. However, here's a general outline of topics that might be covered:

Topic | Hrs

Ty <. T

Unit | -

I - Introduction to Computer Applications in Business. Business Analytics. Data-Driven = 8
Decision Making. Data Visualization and Reporting

I Data Analysis uar;g_E{égli Use of Built in data form in excel, Correlation and 8
1 Regression, Introduction to Database Creating, editing and sorting database !
|

|

+

|

77'}7\dvanced Excel Functions (e.g., INDEX/MATCH, PivotTables, A[;OW(A:IV'HQLAlCI‘y). Data
Analysis and Visualization (e.g., charts, graphs, dashboards).Data Management and

I Modeling (e.g., data validation, forecasting)

8

|

fill Introduction to SPSS and Data Management. Descriptive Statistics and Data 8
| ' Visualization. Inferential Statistics (e.g., hypothesis testing, confidence intervals). |
| Advanced Statistical Analysis (e.g., regression, ANOVA, non-parametric tests) ‘

S~

e re———

1_ . . TN
IV | Gain familiarity with the concepts and terminology used in the development, 8
' implementation and operation of business computer applications. k

|
|

'V Investigate emerging technology in shaping new processes. strategies and business 8

models.

L 4

Course Outcomes: |
On the successful completion of the course, student will be able to:

CO1: Understanding of Computer Technology
C0O2: Analytical Skills ‘
CO3: Computer Applications in Business

CO4: Data Analytics & Business Intelligence
CO5: Business Application /
5/’

G Scanned with OKEN Scanner

an, Facultylef Manayement

& Cuminerce

=



Text book :

Jain & Tiwari, Fundamentals of Computer Applications in Business. Taxman.

Reference books :

ShusilKumar & Bansal,Computer Application in Business, Taxman
P.Mohan,Fundamental of Computer

R Parmeshwaram, Computer Applications in business, Sultan Chand

Anthony Raj, Computer Applications in Business, Himalaya Publication House.

L" | ““\;\ D “I»\l'u‘.\_;”\'l:i.
. o Lomineres /
~.

bG g,

e ———— e — —
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Programme: B.Com Year: Second Semester: Fourth

|
| Course Code: B.Com- 40413 Course Title: Business ithics and Governance f
Credits: 4 ‘ Lecture:d  Tutorial :0
Max. Marks: 30+70 Min. Passing Marks: 12+28

MinorCourse-6

oo 1 e DI ——|
Course Objective: To develop students’ understanding of business ethics, Indian philosophical values,
corporate social responsibility, and ethical decision-making for fostering responsible and sustainable

organizational practices.

Unit | Topics Hours-45
» Introduction: Concept and nature of ethics; ethics, values and behaviour] i
1’ I development of ethics, relevance of ethics and values in business, Argument;J 10
J against business ethics. ;
e — — I |
; ' Work life in Indian Philosophy: Indian ethos for work life, Indian values for the
0 ' work place, Work-life balance. Ethos of Vedanta in 10
\ management, Hierarchism as an organizational value. ;
| Relationship between Ethics & Corporate Excellence, Corporate Mission Statement, f
' - Code of Ethics, Organizational Culture, TQM. Gandhian Philosophy of Wealth 10 f
r

Management, Philosophy of Trusteeship, Gandhiji’s Seven Greatest Social
' Sins., Concept ofknowledge management and wisdom management. ‘

|

| Corporate Social Responsibility-Social Respc;svilaiTtyﬂaf‘Businesswith respect 10
IV different stakeholders, Arguments for and against Social responsibility of business, 15 ‘
,z’ Social Audit. |

Course QOutcomes
On the successful completion of the course, student will be able to

‘CO]: Understand the concept, nature, and development of ethics, values, and behavior, and their relevance

in business.

CO2: Analyze Indian philosophical approaches to work-life, including ethics, Vedanta, work-ljf@palance, |

‘and hierarchism in organizational values. ‘,

|

[CO3 Examine the relationship between ethics and corporate excellence, including corporate
of ethics. organizational culture, and TQM.

sion, code -

|
CO4: Understand Gandhian philosophies such as wealth management, lruxluslnp \Uu Ul sins, dhd their

rapp]uauon in ethical business practices.

£

ity (CSR), stakeholder obligations, social |

G Scanned with OKEN Scanner
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CO5: Comprehend the concept of Corp,



audit. and the arguments for and against CSR.

' Suggested Readings:

] * Kaur Tripat, Values &amp; Ethics in Management, Galgotia Publishers.
. Chakraborty S.K., Human values for Managers
' ® McCarthy, F.J., Basic Marketing

Chakraborty S.K., Ethics in Management: A Vedantic Perspective, Oxford University Press. |

iy

Dean, Faculty of Management
e Comimeice

i
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Programme: B.Com Year: Second Semester: Third

Course Code: B.Com-405 Course Title: Business Environment
Credits: 2 l ,f\l)i|irti\‘#l""r#1‘|41:1»lr<.‘_r|lic;u Course-d -
el t————— - - RN
Max. Marks: 30+70 \‘ Min. Passing Marks: 12428

W i ) e — ,
Course Objective:To provide students with a comprehensive understanding of business
Chvironment. economic systems, industrial policies, government regulations, and international
trade dynamics for informed business decision-making.

Unit Topics Hours:30

Introduction: Concept, Significance axd Components o Business v

environment, Factor affecting Business Environment, Micro and
Aacro environment

- 11 Economic Systems: Capitalism, Socialism, Communism, Mixed 7
L.conomy- Public Sector & Private Sector
- Industrial Policy-Brief historical perspective: New industrial policy of 7
India, Socio-economic implications of Liberalization, Privatization
and Globalization
Role of Government in Regulation and Development of Business; 9

1V Monetary and Fiscal Policy; EXIM Policy, FEMA; Overview of
International Business Environment, Trends in World Trade;: WTO-
Objectives and role in international trade.

Course Outcomes
On the successful completion of the course, student will be able to

CO1: Understand the concept, significance, and components of business environment and the factors
affecting micro and macro environment.

# ~02: Analyze different economic systems—capitalism, socialism, communism, and mixed economy—and
their impact on business operations.

CO3: Examine the evolution of industrial policy in India, including the new industrial policy and the effects
of liberalization. privatization. and globalization.

CO4: Understand the role of government in business regulation and development, including monetary and
fiscal policies. EXIM policy, and FEMA.

CO5: Comprehend the international business environment, trends in world trade, and the objectives and
functions of WTO in global commerce.

Suggested Readings:

Francis Cherunilum, Business Environment
2. K. Aswathapa, Business Environment

G Scanned with OKEN Scanner



B.Com 3" Year (5" Semester)

Programme: B.Com. Year: Third Semester: Fifth
~ Course Code: B.Com- 501A Course Title: Corporate Accounting
_
Credits: 5 Lecture-5
Max. Marks: 30+70 Min. Passing Marks: 12+28

MajorCourse-8

Course Objective:To equip students with knowledge of corporate accounting practices, including share and
debenture transactions, profit computation, valuation of goodwill and shares, and accounting for
amalgamations and corporate restructuring.

Unit Topies Hours-75

Shares: features, types of  shares, difference

Between preference shares and equity shares, share capital and its types. Issues, forfeiture B

and re issue of shares, redemption of preference shares.

Debentures: features & types, issue and redemption of debentures, profit prior to
incorporation, use of profit and loss prior to incorporation, methods of computing profit

11 20
and loss prior to incorporation. Final accounts, general instruction for preparation of
balance sheet and statement of profit and loss.
‘Valuation of goodwill: meaning and nature of goodwill, needs and methods of valuation of]
puli goodwill, valuation of shares, need and methods of valuation of shares. 20

Accounting for amalgamation of companies as per
Indian accounting standard 14. Meaning,

T v 20

Characteristics and objectives of amalgamation, kinds of amalgamation, accounting for|
internal reconstruction internal and external.

Course Outcomes
On the successful completion of the course, student will be able to

CO1: Understand the features, types, and accounting treatment of shares, including preference and equity
shares, share capital, issue, forfeiture, and redemption.

CO2: Analyze the characteristics, types, issue, and redemption of debentures. and accounting for profit[prfor

to incorporation.

CO03: Comprehend the preparation of final accounts, in¢ludjng balance sheet and statement of profit ar
loss, following accounting principles. o e ‘

v oo e @
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CO4: Understand the concept, need, and methods for valuation of goodwill and shares.

COS: Learn accounting procedures for amalgamation and reconstruction of companies as per Indian
Accounting Standard (IAS)

Suggested Readings:

Gupta RL  Radhaswami M, Company Accounts Sultan Chand And
Company(Hindi and English)

Maheshwari SN And Maheshwari SK Corporate Accounting Vikas Publishing (Hindi and English)
Shukla SM And Gupta SP Advanced Accountancy Sahitya Bhawan Publication (Hindi and English)
Jaiswal K S Corporate Accounting Both English And Hindi Shukla MC Grewal

PS And Gupta SC Advanced Accounts S Chand And Company

Shukla MB Corporate Accounting Kitab Mahal

Babu, Deepak: Corporate Accounting, Navyug Publications, Agra (English and Hindi)

3

Dean, Faculty di Managemicnt
e Commerce
N~
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Programme: B.Com. Year: Third Semester: Fifth
|

Course Code: B.Com- 501 B ! Course Title: Goods and Services Tax
|
Credits: 5 Lecture- 5 Tutorial -1
Max. Marks: 30+70 | Min. Passing Marks: 12+28

MajorCourse-8

Course Objective: To provide students with a comprehensive understanding of indirect taxation in |
India, focusing on GST concepts, compliance procedures, input tax credit. valuation,
registration, returns, audits, and the impact of GST on businesses.

.~ Unit ITOP'G N Hours-73

L I

~
)

|
|

|1

Indirect Tax: Meaning, Features, Difference Between Direct And Indirect Tax, Types
Of Indirect Tax Before GST, Shortcoming Of Indirect Tax System During Pre GST
' Era. GST Meaning Advantages, Disadvantages Of Evaluation Of GST. Structure Of'|
GST. CGST. SGST.IGST UTGST. And Important Definition Under GST Act.

, Time Of Supply: Meaning Of Goods And Services, TOS Under Reverse Chargc‘ |
| Mechanism, Invoicing Provisions, Provisions Related With Change Changes In GST I
Rate.

| Place Of Supply: POS Meaning, POS Of Goods And Services, Intra state And 20
| Interstate Supply.

i\’alue Of Supply: Meaning, Provisions Related With Determination Of Value Of 1
| Supply Of Goods And Services, Determination Of GST Liability. l
|

| Input Tax Credit ITC: Meaning Of Utilization Of ITC, Block Credit, Supply Not T \
' Eligible For 1TC, Matching, Reversal And Reclaim Of ITC. Payment Under GST:

‘Manner Of Payment Of GST Liability. Concept Of Electronic. Cash Credit And |

| Liability Ledger, Refund Of Excess GST. Return: Meaning, Purpose And Importance, | 20

' Different Types Of Return, Due Date Of Filing Return, Assessment Under GST: |

Meaning, Types Sales Assessment, Provisional Assessment, Summary Assessmem’i

Best Judgment Assessment.

Registration: Meaning Of  Final Registration,

Compulsory Registration, and Procedure For New Registration, Amendment And
| Cancellation Of Registration. Accounts And Records: Manner Of Maintenance Of
' Accounts, Period Of Retention Of Relevant Records. Invoice: Format, Types Debit |
!And Credit Note, Voucher Audit: Meaning, Types Mandatory, Departmental And |

| Specific Audit, Penalty And Under GST, E -Way Bill. Do, ¥
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Course Outcomes
On the successful completion of the course, student will be able to

CO1: Understand the concept, features, types of indirect taxes, and differences between direct and indirect
taxes. including the evolution and structure of GST.

CO2: Comprehend the provisions related to time of supply. place of supply. and valuation of goods and
services under GST. including reverse charge mechanisms and invoicing requirements.

CO3: Gain knowledge of Input Tax Credit (ITC) — eligibility. utilization, reversal, and reclaim processes.

CO4: Learn the procedures for GST payment, return filing, assessment types, registration, amendment, and
cancellation of registration.

COS5: Understand maintenance of accounts and records. invoice formats. audit types. penalties. and the E-

ﬂ\\'a_\' Bill system under GST compliance.

Suggested Readings:

e Malhotra XE and Agarwal goods and services tax Agra India Sahib Bhawan
Publication English and Hindi

o Agarwal Raj ke advanced handbook on GST background material on model GST law Sahitya Bhawan

Publications.
e Bansal K. M. GST Customer law taxman Publication private limited University edition

e RK Singh PK a bird's eye view of GST Asia law house

e Singhania VK student's guide to GST and customs Jaw taxman Publication private limited University edition
Gupta & Maheshwari, Tyagi Goods and Services Tax, SBPD PUBLISHING HOUSE, AGRA

e Babu, Deepak: GST: A Revolution on Indian Tax System, ISARA Solutions, New Delhi

. QZ/‘GP
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mecl B.Com. 7}4 Year: Third | Semester: Fifth ) 1

Course Code: B.Com- 502 A l ' Course Title: Business Finance 7
- Credits: 5 Lecture-5 N
 Max. Marks: 30470 Min. Passing Marks: 12+28
T ~ MajorCourse9

1Cmn.\‘c Objective:To develop an understanding of the principles and practices ol business finance.
including financial decision-making, capital budgeting. cost of capital, dividend policy, working capital
management. time value of money. and the structure and functioning of capital and money markets.

: - |
Unit Topics Hours-75 1
— |
A\ Business Finance: Nature ~ And Scope. Finance
' ] Function Investment Financing And Dividend Decisions. Capital Budgeting: 5

Meaning Nature And Importance Investment Decisions Are Its Major
Evaluation Criteria.

Cost Of Capital: Meaning, Importance, Calculation Of Cost of Debt,
11 Preference Shares, Equity Shares And Retained Earnings, Combined 19
(Weighted) Cost of Capital. Capitalization- Meaning, Overcapitalization.

Dividend Policies:  Issues In Dividend Policies,
[11 Dividend Models, Sources Of Funds: Long Term Funds, Short Term Funds, 20
Nature Significance And Determinants Of Working Capital.

finance.
IAY Capital Market: (A) New Issue Market (B) Secondary Market Functions And 21
o Role Of Stock Exchange (BSE, NSE,) Money Market: Indian Money Markets-

Composition And Structure.

|
r
Time value of Money, Uses of simple and Compound interest in business !
|
[

Course Outcomes
On the successful completion of the course, student will be able to

CO1: Understand the nature, scope, and functions of business finance, including investment, financing. and
dividend decisions.

CO2: Gain knowledge of capital budgeting. evaluation criteria for investment decisions. and the
significance of time value of money.

CO3: learn the calculation and importance of cost of capital for debt, equity, preference sh:
ecarnings. and weighted cost of capital.

res,/retained

CO04: Comprehend dividend policies, models, and issues, along with-sources of long- mm a (d \
funds. including working capital management
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CO5: Understand the structure and role of capital markets, including new issue and secondary markets,

stock exchanges (BSE. NSE), and Indian money markets.

Suggested Readings:

Avadhani V A Financial System
Bhalla VK Modern Working Capital Management .
Chandra Prasanna Financial Management Theory And Practices

Khan NY And Jain PK Financial Management Tax And Problems
Pandey I M Financial Management

Dean. Facuity ol VignazZuoment
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Programme: B.Com. Year: Third Semester: Fifth
Course Code: B.Com- 502 B Course Title: Principles and Practices of Insurance
Credits: 5 Lecture-5
Max. Marks: 30+70 Min. Passing Marks: 12+28

B MajorCourse-9
Course Objective:To provide comprehensive knowledge of risk and insurance. including principles and
practices of life, marine, fire, and miscellaneous insurance, their policies, procedures, and role in risk

management.
Unit Topics Hours-75
- | Risk: Meaning, Types, Causes, Methods of Handling Risks. Insurance: Meaning,
I Origin & Development, Functions, Types, Principles, Advantages, Reinsurance, 17

Double Insurance.

Life Insurance: Meaning, Importance, Essentials of Life Insurance Contract,
11 Procedure of Life Insurance. Life Insurance Policies, Nomination & Assignment, 20
Surrender Value. Life Insurance Corporation: Functions & Organization.

Marine Insurance: Meaning, Significance, Scope and Insurable Risk, Characteristics
[11 of Marine Insurance, Contract, Types of Marine Policies, Main Clauses in Marine 18
Policies and Marine Losses.

Fire Insurance: Meaning, Hazards in Fire Insurance, Scope, importance, Fire
v Insurance Contract, Conditions of Fire Insurance Policy & Procedure. Miscellaneous 20
Insurance: Motor Insurance, Burglary, Live-stock, Crop and Health Insurance.

Course outcomes: After completing this course a student will have:

CO1: Understand the concept of risk, its types, causes, and methods of risk handling, along with the
“@ fundamentals, principles, and advantages of insurance.

CO2:Explain life insurance concepts including policy types, contract essentials, nomination, assignment,

surrender value, and the functions of Life Insurance Corporation.

CO3:Analyze marine and fire insurance with respect to their scope, contracts, policies, clauses, hazards,
and types of losses.
knowledge of miscellaneous insurance products such as motor, burglary, livestock, crop, and

CO4:Gain

health insurance and their practical applications

Suggested Readings:

e 1-Mishra M.N., Insurance- Principles & Practice.

e Gupta O.S., Life Insurance.
Vinayakam, M. Radhaswami & Vasudevam, Insurance- Principles & PrR&AReFaculty bf Managzment

Kothari &Bhall, Principles & Practice of Insurance. .o Commerce

& ¥ - de=t
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Programme : B.Com  Year: Third Semester: Fifth
ru Course Code: B.Com- 503 A Course Title: Industrial Relations & Labour Laws
o Credits: 4 Lectures-4

Max. Marks: 30+70 Min. Passing Marks: 12+28

MajorCourse-10

Course Objective:To provide students with a comprehensive understanding of industrial relations,
participative management, industrial discipline, labor welfare legislations, and the role of institutions in
promoting harmonious employer—employee relations.

Unit

Topic

Hours-60

Industrial Relations: Role - Importance - Trade Unions - Industrial
disputes and their Resolutions.

15

11

Participative Management: Structure - Scope - Collective Bargaining -
Works Committee - Joint Management Councils - Pre-Requisite for
successful participation - Role of Government in Collective Bargaining.

15

III

Industrial unrest: Employee dissatisfaction - Grievances - Disciplinary
Action - Domestic Enquiry - Strikes - lockout - Prevention of Strikes -
Lockouts. Discipline: Positive, negative discipline, disciplinary procedure,
Absenteeism, Turnover, Dismissaland Discharge.

15

|AY%

Factories Act: Meaning, Definition — Welfare — Safety — Health Measures.
Workmen’s Compensation Act and International Labor Organization -
Role and Function, General provisions of Bonus Actand Gratuity Act

15

Course outcomes: After completing this course a student will have:

CO1:Understand the concepts, role, and importance of industrial relations, trade unions, and industrial
dispute resolution mechanisms.

CO02: Explain participative management practices, collective bargaining processes, and the role of
government in fostering employee participation.

CO3: Analyze causes of industrial unrest, gtievance handling, disciplinary actions, strikes, lockouts, and
methods of maintaining industrial discipline.

CO4: Interpret major labour legislations and institutional frameworks including the Factories
Workmen’s Compensation Act, Bonus Act, Gratuity Act, and the role of the [LO.
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Suggested Readings:

*  Sreenivasan M.R - Industrial Relations & Labor legislations.
* Aswathappa K - Human Resource and Personnel Management.

*  Subba Rao P - Human Resource Management and Industrial Relations.

*  Monoppa - Industrial Relations. 5. S.C. Srivastava, Industrial Relation of Labour Laws.

g
s
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Programme : B.Com Year: Third Semester: Fifth

Course Code: B.Com-503B  Course Title: Company Accounts

Credits: 4 Lecture:4

Max. Marks: 30+70 Min. Passing Marks: 12+28

MajorCourse:10

-

Course Objective:To enable students to understand accounting practices related to joint stock
companies, including share capital, debentures, final accounts, amalgamation, reconstruction, liquidation,
and consolidation of company accounts.

Unit Topics Hours:60

o

-
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